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CANCO DECORATED 


HIS exhibit at the National Canners Convention in 
Chicago wasstartling to many—startling because of the 
variety of food products packed in lithographed containers. 


This is an amazing exhibit of Canco performance in the 
designing of lithographed containers. Canco service in- 
cludes a wide field of research to develop practical methods 


of promoting the greater sale of canned foods by im- 
proving their packaged appearance as well as their flavor 


and quality. 


Canco service can be worth to you just about what you 
choose to make of it. Talk it over with a Canco repre- 
sentative; he will be able to give you some ideas. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON 
S ano DISPLAY FIXTURES 


METAL SIGN: 
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MANUFACTURERS OF 


TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE. MD. 


"SE CLARKSBURG, 
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F YOU, Mr. Canner, had a satisfactory source of supply for every purchase you are called upon to 
make, what a pleasure your job would be. However, changing standards and methods of pro- 
duction make it difficult on some items. 
It has been our aim to have every user of Gibraltar Boxesa satisfied customer. We don’t claim we 
can make your boxes better than every other manufacturer—we never said ours was the BEST 
box made. We do guarantee to make a GOOD box—one that meets every test—made right and 
‘priced right. 
We have the plant facilities, the organization and the engineering ability to take care of your 
Corrugated Box requirements—with SATISFACTION insured. 


GIBRALTAR CORRUGATED PAPER CO. Inc. 


Bergen Turnpike & 36th St., NORTH BERGEN, N. J. 


SIGRALIAR) 


FOR STRENGTH 
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The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 
last Year. We would refer all can- 
ners to them as to its capacity and 
grading. 


The Sinclair-Scott Co. 
Wells & Patapsco Sts. 
BALTIMORE, MD. 


All Products cooked SUCCESSFULLY, ONLY 
in RETORTS— No Breakdowns! 

IMPROVED STEEL PROCESS RETORT. 
Constructed to use either dry steam or open bath 
process. 


MADE 
| BY 


v 


ZASTROW 
MACHINE CO. 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


WAREHOUSE: DETROIT, MICHIGAN 


RICE’S SEEDS 
BETTER SEEDS 


Leading Growers of 


CANNERS SEEDS 


PEAS, BEANS, SWEET CORN 
PERFECTED DETROIT BEET 
TOMATO, PUMPKIN, SQUASH 
CUCUMBER, CABBAGE 
SPINACH 


For Prompt Shipment or Future Contract 


A Surplus of Canners’ Pea Seed at Attractive Prices 
Also Shoe Peg Corn 


Ask for Samples and Prices 


JEROME B. RICE SEED CO. 


Cambridge, N. Y. 
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BRAND OF 


Esovis ALL THE QUALITIES THAT CONSUMERS DEMAND 


-_— box shipped contains Tinplates of uniform quality, flat, clean, 
square, evenly coated and of steel made especially to our specification 


rn of manufacture always welcome — and suggestions from 
customers heartily invited 


W e have tradition behind us — confidence for the future and will stand 
behind our Tinplates at whatever cost 


C. I. F BUSINESS NEGOTIATED 
SIZE — 28" x 20"— A SPECIALTY 


THE 


LIMITED 
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Associated Seed Growers, Inc. 


Comprising 


JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the inception 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipment 
or under future contract. 


Main offices, New Haven, Connecticut 
Branches in Nine States 


\ / 
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Help Sell Goods 


‘The United States 
Printing Lithograph Co. 
Color Printing Headquarters 


CINCINNATI BALTIMORE BROOKLYN 
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IT IS AN EASY JOB 


to keep your canning equipment and plant clean 
and sanitary by the use of 


a This cleaner insures such definite, uniform 
: cleanliness that preventable causes of quality 
EG spoilage are entirely eliminated. 


| 
Ask your supply man for 
© “WYANDOTTE”’ 


: The J. B. Ford Co., Sole Mfrs. 
Wyandotte, Michigan 


April 30, 1928 THE CANNING TRADE | q 


E led Bucket 
et ‘ & Pans Numbered National Tomato Peeler Open Process 
or Plain Kettle 
R Ayars Universal Filler 
Robins Skin Pump A. K. obins & Company, Inc. Robins Salt Distributor 
Lombard & Concord Sts. se: Baltimore, Md. 


Manufacturers of 
Canning Machinery. We Furnish Complete Plants 
For Vegetables, Fruits, Sea Foods, Etc. 


Crates ; 
Lightning Box Sealer Crate Covers Our Own Make Robins Circle Steam Hoist Closed Retorts 
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Help Maintain that Increased 
Confidence in Canned Foods 


Only continued quality in 
canned foods will main- 
tain the public confidence 
that has made this nation 
outstanding in the con- 
sumption of canned foods. 
Each day hundreds of thou- 
sands of cans of food are pur- 
chased, not only by retail- 
ers, but by housewives.... 
women who appreciate 
quality in food and are cri- 
tical of waste or spoilage 
. they are the final 
judges of your product and 
upon their opinion rests 
your success or failure. 


That is the reason as 
much care should be 
taken in the selection 
of the can that con- 
tains your products, 
as the product itself. 
By maintaining the 
high quality of your 
product in using first 


quality cans, you help the 
public confidence in canned 
foods. 


Each year, Heekin Cans 
carry more canned fruits 
and vegetables to market 
than the year before... . 
and this has been true for 


"a quarter century.... 


the reason is that packers 
know Heekin Cans to be 
well constructed, reliable 
and durable .... Heekin 
Air-Tight Cans keep the 
product fresh. 


Heekin Cansare shipped in 
bulk or in reinforced, 
corrugated boxes... . 
light in weight but 
strong and substantial, 
Heekin Cans are de- 
livered to you’ with 
a saving on the orig- 
inalbox cost and 
freight charge. 


Heekin Air Tight Cans may be shipped either in 
bulk or in cartons, as illustrated, at a saving to you. 


The Heekin Can Company | 


New Sixth and Culvert Streets 


CINCINNATI, OHIO 


CANS 


HEEKIN 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 


year. THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 
TERMS OF SUBSCRIPTION 
One Year - - - - - $3.00 
Canada - - - - - 
Foreign - - $5.00 


Extra Copies, when on hand, each, .10 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


107 SoutH FREDERICK STREET 
BALTIMORE, Mp. 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THB CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 


ADVERTISING RATES— According to ARTHUR I. JUDGE, 
space and location. Telephone Plaza 2698 EDITOR. 
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EDITORIALS 


ORE CONSOLIDATIONS, THEN WHAT?—This 
M week the moving feature was the knowledge 

that the Southern Can Company, of Balti- 
more, had been taken over by the Continental Can 
Company. The feature of the Chicago Conven- 
tion was that the Continental Can Company had just 
taken over the United States Can Company, with 
its six plants. This does not mean the com- 
plete separation of the can-making business into two 
great camps, the American Can Company and the Con- 
tinental Can Company, because there are still left 
among the independent can companies the Heekin Can 
Company and the Wheeling Can Company, who have 
been in business for many years, supplying a goodly 
number of canners with their year’s requirements, and 
the Metal Package Corporation, of both Baltimore and 
New York, which, however, has not been very aggres- 
sive in its quest for canners’ business and some others. 


This latest move, however, absorbing the Southern 
Can Company, is a real strategic move, since this was 
one of the most formidable can companies in the busi- 
ness, and the move means something. We cannot but 
regard it somewhat in the light of the original move to- 
wards consolidation of the can-making and selling busi- 
ness, when the American Can Company was first 
formed in 1901, and took-in the then all well-known can 
making plants of the country. In 1901 there was a 
craze towards consolidations, and the financial wizards 
thought they had unearthed a mare’s nest in the can- 
making business; but the experienced can-makers, and 
the canning industry in general, saw in the move a 
rainbow of hope, as promising the end of a turbulent 
storm for both can-makers and canners. And it was 
just that, as the financial wizards were to learn. 


Prior to the formation of the American Can Com- 
pany, and, therefore, to the beginning of the Continen- 
tal Can Company, which came only some years later, 
confusion worse confounded reigned in the can-making 
and in the canning business, and, strange as it may 
seem, all due to the same cause existent today, the ex- 
tension of too liberal credits to the canners, 


Can-making, prior to 1901, was in a crude state as 
compared with today’s methods, but there were nu- 


' merous can-making concerns all seeking the business 


of the canners, and as with the canners, they knew no 
sales argument but price, and credit. And the canners 
were not slow to see their opportunity in this situation. 
Those canners who had money ordered their cans in 
mid-winter at around $1.50 per 100 (as they were then 
sold) for No. 3 size, and the canners who were not sat- 
isfactorily situated in a financial manner bought them 
during the season at $3.50 per 100 for exactly the 
same cans. This. difference in price meant the differ- 
ence between profit and loss on the packs. But worse 
than this, the competition for business among the can- 
makers caused them to extend credit, it often seemed, 
without any consideration whatsoever as to the buyer’s 
ability to ultimately pay. Prices of $4.00 and $4.50 
were not uncommon for these same No. 3 cans, but as 
the canners contracting at such prices never had any 
intention of paying the can-maker’s bills, it was a small 
matter to them what the prices were. The joke is still 
going the rounds that the canners paid for their cans 
by note, and when the can maker asked that the notes 
be met at maturity the canner expressed surprise and 
indignation, saying he had paid for the cans—he had 
given a note for them. The next season, of course, he 
bought from another can-maker and repeated the per- 
formance. For awhile this is spoken of as a joke; it 
was a stern reality, as any old can-maker can tell you. 


That was the condition when the American Can 
Company was formed, and a little imagination will . 
easily show you what demoralization existed, not only 
in the can-making business, but in the market prices of 
canned foods, because with cans costing nothing, and 
the canner “doing all his own work,” and with “the 
crops grown on his own lands,” he felt that about any 
price he got for the goods was that much profit. 


The advent of the American Can Co. meant the 
exit of credits. Cans were sold SD/BL, and it was the 
sternness with which the American Can Company ad- 
hered to that regulation that made possible the en- 
trance of the independent can-makers during the next 
few years. Not that the independents did not also de- 
mand SD/BL, but they priced their cans just a little 
lower, and they gave ear to many a man who could not 
get a hearing with the then so-called trust. 
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Understanding that situation, when standard No. 3 
tomatoes often sold at 6c per dozen, and standard corn 
as low as 4214¢, and peas at 60c or less, the whole in- 
dustry welcomed the stabilizing influence of the “trust” 
in bringing some stability to the industry. 

The American Can Company began with the 
slogan “steady prices for cans means steady prices 
for canned foods,” and this had a revivifying influ- 
ence upon the whole industry. It took the money- 
barons years to learn that it required can makers of 
experience to conduct their “trust” in a manner that 
would be successful, and not until the mere money- 
barons had been disccuraged and driven out did the 
“trust” begin to function as it deserved—for make no 
mistake, while it was called by a name then considered 
opprobrious, a trust, it was the salvation of the canned 
foods industry. It brought order and safety to the 
business of canning foods as well as of making cans. 


To a less degree we have today been facing very 
much the same conditions in our industry—and again 
due to false credits. This is not all to be placed at the 
doors of the can making companies, for the machinery 
and supply men have been partners in this big mis- 
take. But demoralization has followed as inevitably 
as it did more than a quarter century ago, for taken 
by and large the canned foods industry is today a 
most unsatisfactory industry in the eyes of the bank- 
ers and of good business men, as it was in those 
old days. 

Now comes further consolidation, and we are told 
that the fever has not yet run its full course. Now 
we have two great giants—and we say that with no 
intention of a slight upon the can companies yet 
“unacquired,” if they ever are acquired. The two 
are in better strategical position than was the original 
so-called trust because in those days numerous canners 
made their own cans, whereas today that is almost, 
if not entirely, a lost art. It is to be supposed, and 
it is to be hoped, that they will follow the same purify- 
ing and clearifying methods as their predecessor fol- 
lowed—no credits. That may sound hard upon some, 
but in reality it will prove a blessing, because those 
“some” cannot exist under present conditions. We 
must get back to sanity in this matter of credits, and 
if the can makers stand fast the machinery and supply 
men will perforce have to follow suit. The whole 
thing has run to a severe extreme and a desperate con- 
dition always requires a desperate remedy. Will we 
get it? Or will these two giants lock horns in a des- 
perate battle for supremacy, with innumerable cus- 
tomers getting the benefit of this big fight? We doubt 
this, because that great Mogol of all business, the 
Banker, now worse than any Shylock, worse than any 


Old Man of the Sea upon the back of all business, will 
not permit it. 


To us it seems more likely that they will merge, 
and then demand of the canner either that he become 
a business man, packing his goods in a strictly stand- 
ard always-to-be-depended-upon condition of quality, 
and sell them in an intelligent manner to produce a 
fair return of profit, or they will go one step further, 
and begin to sell their cans filled with the kind of goods 
they well know the public will take in vaster quantities 
than even the veriest dreamer has heretofore ever 
dreamed. Canned foods will never grow less in their 
supply, but the suppliers may unless they modernize. 


_ And in the meantime what of the “allied indus- 
tries?’ The.results cannot be other than beneficial, 
because these really good business men see very clearly 
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the necessity of properly regulated outputs, to fully 
meet demand but not to surfeit it; and they know the 
value of quality canned foods as the only sustaining 
basis for the regular sale of them. Their aim must be 


- te increase the output of canned foods, not merely to 


keep it where it is, and that being so, the supply man 
of every kind will share in the benefit. 


PLANS OF THE J. M. PAVER COMPANY 


r HE undersigned committee has been working incessantly 
I since its appointment in analyzing this situation and at- 

tempting to arrive at a solution of its problems, which are 
of numerous ramifications. 

It is apparent that because of the shortness of time within 
which to act in order to perfect plans for any operation, quick 
decision and assent to action where necessary must be made, if 
any dividends or prospects for substantial returns to the unse- 
cured creditors are to be expected. 

The committee as a whole has no desire to be associated 
with any canning factories and the plan evolved, which requires 
the lending of its name, was acquiesced in only because of the 
desire of this committee to assist the creditors and attempt a 
constructive measure in doing so. 

The organization of the new company, as counsel has ad- 
vised us, is for the purpose of making it more flexible for the 
handling of new credit that may be extended in the operation 
of the two plants, namely: Cedarburg, Wis., and Sterling, Il. 

This plan will involve the necessity of raising additional 
cash, furnishing of supplies and protecting such new -advance- 
ments as have been sanctioned and meet with the approval of a 
large portion of the unsecuréd indebtedness, and also the sup- 
port and approval of the other interests involved. 

To perfect this plan, counsel has advised the necessity of 
sending out notices pursuant to the Bulk Sales Statutes. 

Any information desired in connection with this matter 
within the possession of this committee will be gladly furnished, 
and such inquiries you are requested to direct to the firm of 
Haffenberg, Kopald & Burns, who as counsel for the committee 
is gathering all data in this case. 


Assuring you of our willingness to lend all assistance and 
welcoming any suggestions, we remain, Respectfully yours, 
OGDEN S. SELLS, 
Representing Sprague-Sells Corporation. 
CHESTER D. MASTERS, 
Representing Chicago Trust Cpmoany. 
JOHN L. BARCHARD, 
Representing Hummel & Downing Company. 
DAVID D. ROWLANDS, 
Representing Associated Seed Growers, Inc. 
. EUGENE L. VOSS, 
Representing Old Dearborn State Bank. 
SHERMAN G. SPURR, 
Representing Sherman G. Spurr Cmopany. 
MANUEL G. KUECHLE, 
Representing Company. 
J 


Representing Continental Can Company. 


To The Creditors of The J. M. Paver Company 


You are hereby notified that on the 1st day of May, A. D. 
1928, we propose to purchase from the J. M. Paver Company 
all of the goods and chattels, wheresoever situated, and all and 
every kind and character of personal property and interest 
therein, tangible as well as intangible, whersoever situated; all 
accounts and notes receivable, choses in action of every kind 
and character now belonging to the said the J. M. Paver Com- 
pany, in consideration of the issuance to the said the J. M. 
Paver Company of nine hundred and ninety (990) shares of no 
par value stock in the Paver Canneries, Inc., and that on said 
date we shall take possession of said goods and chattels and © 
deliver the consideration therefor to the said the J. M. Paver 
Company. 

This notice is given to comply with the laws of the State 
of Illinois, Indiana, Michigan and Wisconsin, commonly known 
as the Bulk States Law. 

OGDEN S. SELLS, 


CHESTER D. MASTERS, 
DAVID D. ROWLANDS, 
EUGENE L. VOSS, 
SHERMAN G. SPURR, 
MANUEL G. KUECHLE, 
J. H. PORN. 
This notice is given pursuant to a plan in harmony with 
the creditors’ wishes. 


Dated at Chicago, Illinois, this 21st day of April, A. D. 1928. 
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USED THROUGHOUT THE WORLD 
AMSCO-JUNIOR Closing Machines are now being used all 


over the world. In less than two years their fame has spread 


and leading can-makers everywhere have installed them in 
their customers’ plants. 


If you are not already using 


AMSCO-JUNIORS, insist on your canmaker supplying you 
with them for next season. AMSCO-JUNIOR Closing Ma- 
chines in your plant mean efficiency and economy—and you 
are free from worry about your can closing department. 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY 


| Specify AMSCO-JUNIOR Closing Machines in your can contracts. 
| BRANCHES: CHICAGO—LONDON 
| 


Leaders in Can Making Machinery for over a Quarter Century 
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Meeting Western Canners Association 


Hotel Sherman, Chicago, Illinois 
April 16-17, 1928 


The ‘‘Speechless’’ Convention—Presidents Speak—T. E. Dye analyzes the ‘‘holdirgs 
report’’—The Lecture Bureau—No word of the ‘‘Executive’’ Meetings— 
Howard A. Orr, President. 


MONDAY LUNCHEON SESSION 
April 16, 1928 


HE first session of the forty-fourth annual meeting of the 

Western Canners Association, held in the Crystal Room ot 

the Hotel Sherman, Chicago, IIl., convened at 1.45 o’clock, 
Mr. Morton L. Steinhart, President of the Western Canners As- 
sociation, presiding. 

PRESIDENT STEINHART: Members of the Western Can- 
ners Association, Ladies and Gentlemen, Guests and Friends: 
It gives me a distinct thrill and pleasure to call to order this 
forty-fourth annual meeting of the Western Canners Associa- 
tion. 

This is, as you know, a speechless convention. The speak- 
er’s table is occupied by several persons, all of whom are deaf 
and dumb. Don’t be worried about what is to come. 

Mayor Thompson was to have been here to give us the 
official address of welcome. I got word from him a day or so 
ago, after his unsuccessful skirmish in the recent primaries, that 
he was so busy reorganizing his disorganized forces that he 
couldn’t be with us. (Applause.) 

Colonel Lee is to be given a vote of thanks for the time he 
set to hold this meeting. Had he set it for two weeks ago, it 
‘would have been necessary to have some Red Cross nurses and 
ambulances and so forth in attendance. Now, that the armistice 
has been signed, we can all feel very much more safe. 

We have some other guests and friends, invited guests, who 
have some words of welcome for us, and they have been warned 
not to make any speeches. However, a few words will be said. 

I have the pleasure first of calling on Mr. Nott on my left. 
Mr. Nott is, of course, well known to everyone here. I have 
enjoyed a visit with him during the meal. He said he always 
liked to come to Chicago at this time of the year because he 
could go out in the morning and get some orders, and then come 
to the meeting at noon and spend the rest of the day attending 
our sessions. 

He said he got two orders this morning. The first order 
was that he was ordered out the front door, and the second order 
was not to come back again. (Laughter.) 

We will next hear from Mr. Nott, who is President of ihe 
National Canners Association, and he has a message from our 
big parent organization. .(Applause.) 


PRESIDENT NOTT SPEAKS 


ASSURE you it is a pleasure to be with you today, especially 

as a representative of the National Canners Association. 

was given to understand that this was to be a speechless con- 
vention, and I said at the time: ‘Oh, boy! That suits me.” 
Therefore, my remarks will be brief; so you have a little good 
news. 

’ T assume that you gentlemen are all familiar with the activ- 
ities of the National Canners Association, the reason why it was 
formed, and the wonderful results that they have accomplished. 
During the last few weeks that I have been on the inside, as you 
might say, of the operations of the National Canners Associa- 
tion, I have had an opportunity to see and look over some of the 
things they are doing, and it is really marvelous what they are 
doing down at Washington and what they are doing in their 
laboratories in the way of research work. I was fortunate in 
being able to spend two or three days down there, and also a 
day in the laboratory at San Francisco to study the fundamen- 
tals of studies they were making in reference to the canning 
industry, the equipment they have in these laboratories and the 
facilities for carrying on work covering all phases of the can- 
ning industry. They are equipped with scientific men, chemists, 
and their studies are along bacteriological and chemical investi- 
gations, fundamental studies along the line of type plants, 
spriggers, perforations, discolorations in the cans as well as in 
the contents, and also on articles that enter into the canning 


of our commodities, such as water, sugar and salt, and the time 
is going to be too short to really go into detail and tell you of 
all these things, but you are familiar with them; you get the 
bulletins, and therefore I will just touch briefly on some of the 
topics. 

The raw products bureau, which you know is directed by 
Charley Woodbury (you all know him), is a constant agency 
between the work the agricultural colleges are doing and the 
work of the canning industry. What we need is better raw prod- 
ucts. Charley Woodbury is sitting at his desk and is doing a 
lot of work. He will answer all questions that you ask him in 
reference to the raw product departments. 

It was amazing the amount of work those boys got out down 
at the headquarters at Washington. They have a heavy cor- 
respondence every day. There are only one or two things about 
which they can’t answer all of your questions. There are 
some things which the Assogiation has to touch on very lightly. 

At the Board of Directors’ meeting in May it was the con- 
sensus of opinion of everyone present that we have the statistics 
gathered as to the pack of peas, corn and tomatoes, and that 
this be released, and that this be taken of the stock of the can- 
ners and the distributors and have it done twice a year. 

This report came out a short time ago and there are a few 
of the canners who question just a little bit whether that was 
a good thing or not; but, gentlemen, it is my firm belief that if 
we are going to put this industry onto a good, sound basis, we 
should have this information. We should have these statistics 
as to the stock, pack, and we should have all the information we 
can get in reference to our industry. It is important. We have 
worked in the dark long enough and I think, regardless of where 
the chips fall, we should have this information and insist upon 
it. That is my firm belief. 

There may be, and I think there is, a feeling on the part 
of a few members that possibly the Association should be a little 
bit more active on some things. 

I suppose you all understand that the National Canners 
Association is not an organization for the manufacturing and 
merchandising of canned products. Its function is to work along 
different lines, and I also assume that you have all either heard 
or read the very wonderful address made by our counsel, Judge 
Covington, at our national convention here in Chicago. In that 
very able address he told us of a few things we could do and a 
few things we couldn’t do. 

I don’t think it is fair to ask the Association to do some- 
thing which is really up to us individually to do. It isn’t neces- 
sary to go any farther in reference to that, but I think as busi- 
ness men we ought to carry on our.own business. I have 
dropped into conventions at various times, assemblies of busi- 
ness men talking over their own affairs entirely foreign to the 
canning industry, and I have looked them over, and I don’t think 
they are any smarter men than. are in this room today, and I 
don’t believe there is any excuse why we shouldn’t handle our 
business in a business-like manner. Go home and check up our 
sales, and so forth. 


I know you have a big program ahead of you. You have a 
lot of things to do. You want to get down to brass tacks, and 


our instructions were to be brief, and I think that is all I will ’ 


say this afternoon. I thank you. (Applause.) 
PRESIDENT STEINHART: Thank you, Mr. Nott. 


We are particularly fortunate this afternoon in having Mr. 
H. E. Lincoln, President of the National Food Brokers Associa- 
tien, with us. I have had a pleasant few minutes with Mr. 
Lincoln during the meal. I have a bit of good cheer to offer the 
canners. I supposed that all the grief and trouble in this indus- 
try and allied industries was centered in the canning section. I 
find the brokers are having trouble also. They have had an 
executive meeting all morning here to find out what the trouble 
is and to try to eradicate it. It seems there are too many brok- 
ers. The idea is there are too many brokers and the business is 
split up too much, and so the problem is to get rid of them. 
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MAXIMUM CAPACITY 
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tT Hansen Automatic Tomato Filler fills into cans either firm or ripe tomatoes as whole as they 

are placed into the hopper. The agitation required to place tomatoes into the measuring cups 
is adjustable to suit either firm or ripe tomotoes. The tomatoes are drained, the juice being automa- 
tically proportioned among the cans and filled through the funnels. A separate fill adjustment is pro- 
vided for tomatoes and juice. There is no loss of tomatoes or juice in absence of cans, Hansen 
fillers automatically stop. Hansen tomato fillers handle No. 25 and No. 3 cans without changes 
and can be adjusted for No. 2 cans within a few minutes. The saving in labor when getting 


HAND PACKED QUALITY AUTOMATICALLY will pay for your filler. 
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The reason there are too many brokers, they have finally de- 
ducted, is that the brokerage business is too profitable and it 
has attracted too many to the field. So immediately following 
this meeting they are going to reduce the brokerages to 1 per 
cent and half of the personnel of the brokerage industry will re- 
sign and the balance will operate on a 1 per cent basis, mass 
production, which is modern. (Laughter and applause.) 


PRESIDENT LINCOLN FOR THE BROKERS 


AM not like Mr. Nott, who can get up and talk offhand, so I 
have written what remarks I have, if you will excuse me for 
reading them. 

I was glad when notice of this convention was received to 
note that it was to be a speechless convention and devoted to 
discussion of trade problems of interest to your members. The 
joy was taken out of life a few days ago when I was notified I 
was expected to say something. 

Your first plan seems to me to have been the best, as ad- 
dresses at a gathering such as this as a rule are more or less 
throwing bouquets at each other, all of which, of course, is 
pleasant, but not helpful to you in solving your difficulties. 


It is a pleasure to meet with you, and brokers always feel 
at home at a gathering of canners, as where you find two or 
three or more canners together, you will always find as many or 
more brokers present. 


You, gentlemen, have many questions to discuss, all relat- 
ing to the production and marketing of your products; but re- 
member that many of your problems are those of the broker as 
well, and we are ready as always to render any assistance that 
may be in our power. 

We deplore the actions of some packers who are short- 
sighted enough to think it to their advantage to market their 
merchandise through buying organizations or direct selling, even 
quoting and selling any concern or individual who offers them 
business, and some packers have followed this course to their 
sorrow. 


The National Food Brokers Association is composed of the 
outstanding brokers of the country, who are always endeavor- 
’ ing to function ethically and to protect the interests of both 
buyers and sellers, which is more help than you can secure or 
expect from any direct buyer. It should be worth something to 
you canners to have a responsible broker in the different mar- 
kets of the country on whom you can depend in case of trouble 
or dispute, and this is a service rendered to you by brokers 
without any expense to you aside from brokerage earned. 

I trust your deliberations will prove of great help and 
benefit to all present, and I thank you for the opportunity of 
appearing before you. (Applause.) 

PRESIDENT STEINHART: Mr. Gordon H. Kellogg is 
here in a dual capacity. He is President of the Machinery and 
Supplies Association. He also represents the American Can 
Company. Officially he is to welcome you as President of the 
Machinery and Supplies Association. Up his sleeve he is work- 
ing on another deal. He told me he overlooked a bet recently, 
and between now and the fall election they will have a big use 


for No. 10 cans. They are going to fill these cans with five . 


sticks of dynamite and fili in the balance with concrete or cement 
and sell them here in the city of Chicago. Explain your plan, 
Mr. Kellogg. (Laughter and applause.) 


PRESIDENT GORDON H. KELLOGG 


THINK that plan has already been thought of and has been 
used in the city of Chicago from what we read in the New 
York papers, at least. 

I understand this is a speechless meeting and so I am just 
going to bring to you the greetings of the Canning Machinery 
and Supplies Association, and wish you the almost Divine wis- 
dom in solving the problems which we all appreciate confront 
the canning industry today and confront the canning machinery 
and supply industry and the brokers as well. 

We are very much interested in the canning industry, even 
though we may be lookers-on. This Quality Campaign which 
has been on has been successful in so far as it has gone, but I 
had one or two very pertinent things brought to my attention in 
connection with this Quality Campaign in my own household. 

My wife wanted to buy some fruits, California fruits as it 
happened, that were being sold with quite a drive during the 
early part of the campaign, and she came back and asked me 
how she could judge quality California fruits from those that 
might be standard, and I told her if she would look for “choice” 
on some established brand, she could probably pick them out. 
She said she couldn’t find “choice” on any of the cans. 

I noticed at another time a housewife in a little picture 
gotten out in connection with the Quality Campaign, and she 


GETTING AHEAD 


Picture the old 
cookroom! Hustle, 
bustle, and noise! 


Crates of cans going 
into cold retorts! Covers banged into 
place! A rush of steam. 


And with what result? The very heart 
is pulled out of the boiler plant. 

And when the cook is finished, what 
then? Cold water poured into the re- 
torts! Wasted energy, for the next cook 
starts again with cold retorts. 

Now look at a new plant! Three lines. 
But - remarkable to say — no boiler plant. 
Sleam furnished from a central supply 
with flowmeter to record the steam used. 
It’s not a fairy story. It’s actually being 
done. 


Three A-B Cookers and Coolers make it 
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There is no heating up and cooling down. 
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A-B Cooker is always at sterilizing tem- 
perature. The A-B Cooler isalways cool. 
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Write our nearest office. 


ANDERSON-BARNGROVER MFG. CO. 
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wanted six or eight cans of quality canned food, and I wondered 
how she was going to get that quality canned food. — 7 

Our Association feels if they could hook up this proposi- 
tion, not to disparage in the slightest degree the step taken and 
the large amount of work done, with some advertising that 
would let the housewife know what she was buying, it would 
be a step in the right direction. : 

Much of the canned food is being handled through chain 
stores, and as I have noticed, the chain store salesman selling 
canned food or selling anything else, the idea in his mind is to 
grab something from the shelf as quickly as possible and shove 
it into a bag without very much attempt to sell anything, and 
the housewife really doesn’t know what she is getting. 

We hope, too, that you will use real wisdom in the amount 
of your packs this year and the acreage, and that you will cut 
your suit to fit the financial cloth and the buying cloth, even 
though that may mean a very much curtailed pack this year, 
because machinery industry is not in business for a 100-yard 
race; we are in it for the long race, that means year after year 
of prosperity, and not the up and down peaks and valleys that 
have so frequently come into the canning industry. : 

Back in the days of old England in the time’ of the guild 
they used to call the producers and purveyors of food “That 
ancient and honorable body,” and that is exactly what the can- 
ners are—an honorable body with an honorable job in furnishing 
to the consumer the right kind of food—and it is such a body as 
this that should proceed to work out their problems with the 
best wisdom possible. 

We have nothing but every good wish for you and a desire 
to work with you and give you every assistance we may. Thank 
you, gentlemen. (Applause.) 

PRESIDENT STEINHART: A very short time ago the 
Census Bureau at Washington published spot stock statistics 
on corn, tomatoes and peas. These figures startled the canners 
and the jobbers as well, particularly the jobbers. Since that 
time there has been quite a marked depreciation in the spot 
business in these three lines. 

Mr. Dye has been called upon to analyze these figures and 
to tell us as he views the situation, the meaning of the figures 
which we recently received. (Applause.) 


T. E. DYE ON SPOT HOLDINGS 


EFORE I proceed, the President of the National Canners 
Association suggested I refer Mr. Kellogg to the Hart 
brand. (Laughter.) 

Gentlemen, in receiving the statistics of the Census Bureau, 
I presume that the canner and the broker and the jobber were 
somewhat nonplussed to know how to analyze those figures, and 
the probabilities are that in most instances the first impulse 
was to think, “Heavens, here we are swamped with a great 
quantity of canned foods, corn, peas and tomatoes, of which we 
are bound to carry over into another year a great surplus.” 
Very few of us had any idea of the number of cases of corn, 
peas of tomatoes carried by the jobbers under normal conditions. 

Corn—Personally, I think the census figures were very, very 
valuable to the industry, and I think they came out at an oppor- 
tune time. The figures, as you will recall, are as of December 
51, 1927. Let’s take them up in their order and consider the 
corn statistics first—approximately 13,000,000 cases of corn in 
the jobbers’ and packers’ hands, approximately 5,000,000 cases 
in the jobbers’ warehouse and 8,000,000 cases in the canners’ 
warehouse. 

The bureau, of course, termed the stocks in the hands of 
the canner or in their warehouse as spot stocks and it caused 
someone somewhere to say, “What the devil has this fellow Dye 
been doing? He is all wrong. He stated the first of January 
the spot stocks in the hands of the canner did not exceed 
4,000,000 cases.” So I want to repeat to you here and now that 
the spot stocks in the hands of the canner January 1st was less 
than 4,000,000 cases, and that the difference between the 
4,000,000 and the 7,000,000, or approximately that, was the 
stocks held by the packer sold for future delivery. I believe you 
had a very enlightened address at the National Canners Asso- 
ciation on that problem when one of the prominent canners of 
the country gave you the figures of their institution showing 
you how the spot stocks at invoicing period on January 1st, the 
stocks carried by them for the jobber sold as futures had grown 
from some 25,000 to 30,000 cases up to as high as 160,000 cases, 
about on that basis in a period of about five years. 

Gentlemen, the fact that on January ist there were 
8,500,000 cases of corn held by the packer subject to order of 
en by the jobber is not surprising under present condi- 
ions. 

I don’t know why there should not be a mutual encourage- 
ment between the canner, the broker and the jobber in connec- 
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tion with the publication of the figures on corn. Let’s analyze 
that just for a moment. I think it gives you the first picture 
of the actual consumption of canned corn covering a period of 
a few years that you men have had. We have guessed at it 
from time to time, but this gives you the actual consumption 
that you can figure right down almost to cases. 

If we had 13,000,000 cases of corn on December 31, 1927, 
following a 10,000,000 case pack, what must we have had on 
December 31, 1924, following a 12,000,000 and a fraction pack? 
Let’s say it was 10,000,000 cases in order to be entirely fair 
and conservative. There we had 10,000,000 cases of corn car- 
ried over into the year 1925 from the 1924 pack that had not 
yet been distributed or sold to the consuming trade. We packed 
approximately 24,000,000 cases in 1925, making 34,000,000 cases, 
and then we packed approximately 20,000,000 cases in 1926, giv- 
ing us 60,000,000 cases. 

From this you will subtract the 12,000,000 cases in the 
hands of the jobber and the packer on December 31, 1927, and 
you have the approximate stock of goods that has gone into 
consumption covering a period of thirty-six months; and, men, 
if you will develop those figures, you will find that it is approxi- 
mately 1,500,000 cases of corn that has gone into consumption 
per month. 

Someone has said that we had a wonderful consumption of 
canned foods the past year before of the reduced price, and 
granted, but, gentlemen, in the year 1925 prices were raised 
higher than they had been ranging during the past few months 
or since the 1927 pack was put up, and we had that covering 
the entire period of the year, and yet we had an average con- 
sumption of at least 16,500,000 cases covering those three years. 

Therefore, we had on December 31 approximately 12,000,000 
cases of corn with eight of the best months of the year of the 
consuming period ahead, and we have on an average basis 
there at least 1,500,000 casts consumption per month for eight 
months. 

Now is there a jobber, a broker or a canner who believes 
that stocks are ever reduced to the point of a few hundred cases 
or a few thousand cases in the hands of the packer and the job- 
ber? Certainly, men, it must take a million cases of corn to 
put any sort of a stock in the jobber’s and canner’s warehouses; 
more than 4,000 jobbers throughout the nation, 250 cases to the 
jobber means a million cases of corn, and at the lowest time it is 
hardly fair to assume that they would not have to have prac- 
tically 1,000,000 cases of corn on their floors. They are re- 
duced to the minimum, and therefore I do not understand why 
there is not more of a co-operative spirit between the jobber, 
the broker and the canner at this time in connection with the 
corn canning industry. (Applause.) 


There is no excuse for the canner who holds spot stocks 
being nervous about that condition, because they will positively 
move out before the next pack comes on. There are less than 
3,000,000 cases of spot corn in the hands of the packers at this 
time and a considerable quantity less, too. At this time one 
year ago you had 10,000,600 cases of corn in the packer’s hands. 
Now is there anything to be nervous about, gentlemen? Is there 
any reason why the jobbing trade or the brokers or the canners 
should have a disagreement as to conditions at this time? Is 
there any reason why there should be a demoralized condition, 
is there any reason for a sentiment that spot stock prices should 
go down? Men, if I could just get these canners to take my 
advice and go out and fish at this time of year and forget their 
spot stocks, I know that this condition would be reliever, and 
that every bit of their goods would go out of their warehouses 
before the first of July, because when the people want these 
goods to consume, which they will before packing time again, 
the wholesaler and the broker will be looking after you canners. 

Gentlemen, I think it is only fair that there should be a 
different spirit throughout this entire industry, that the jobbing 
trade should realize there is only a reasonable amount of stock 
available now to supply the consumptive demands between now 
and the packing period, and that they should have a reasonable 
attitude toward the men who hold those stocks. 


And there is no excuse for a reduced price on spot stocks 
at this time; and on the other hand, just like wheat today, when 
it is evident it is going to be scarce, the price steps up. It is 
just the same with every commodity, and why should it not 
apply in the canning industry as well as in any other industry? 
Let’s approach these things from a different angle. Let’s ap- 
proach them from a co-operative viewpoint. I have taken pains 
to. go into the retail groceries in different States probably all 
over this country, and I have the first retail grocery store to go 
into and have them tell me that the consumption of canned foods 
is not at least normal or better, and I have tried it in New York 
City and Baltimore, in Rochester, N. Y., and in the West. 

Therefore, so far as corn is concerned, I want to say to you, 


gentlemen, that I believe that the statistics were a valuable | 
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proposition for the canner. I think it gives you an opportunity 
to know where you are. I think it gives you an opportunity to 
know what you should do this year; but, gentlemen, if that corn 
is going to move out of your warehouse at this time, it does not 
mean that you should carry out your professed intention of put- 
ting out 340,000 acres of corn in 1928. 3 
throughout the country, and I am not a calamity spreader, and 
of the trade in general, do not justify that sort of acreage, and 
if the canners are foolish enough not to take conditions as they 
are, survey the situation, take some advice that they are getting 
from these national figures and other sources of information, if 
they are foolish enough to go right ahead, then they must suffer 
the consequences; but so far as your present condition is con- 
cerned, I want to say to you that you are in a fine condition. 

Peas—Let’s approach the pea situation. For instance, we 
have in the census figures approximately 11,000,000 cases of 
peas in the hands of jobbers and packers as of December 31, 
and a survey of these figures will disclose to you that covering 
a period of four years, the consumption of peas has run right 
along with the consumption of corn almost can for can, and 
that if you will analyze these figures, look at them impar- 
tially, jobber, broker and canner, you will find that the pea can- 
ner has nothing to be discouraged with concerning the stocks 
that they have in their warehouses at this time. There is no 
reason why, under normal co-operation of the men connected 
with the distribution of this industry, the stocks of peas should 
not practically all move from the canner’s warehouse this spring 
previous to the growing of the next crop. 

You can take it on the average consumptive basis month 
by month, and up to the first of June your peas will practically 
have faded away; that is, if you approach the trade as you 
should and treat the industry as it deserves to be treated—the 
jobber, the broker and the canner. 

Tomatoes—Take the tomato situation. That is more con- 
fusing, because of the fact that from some cause, and I don’t 
know why, there seems to be a disposition to reduce to 3’s or 
reduce to 2’s in this industry. Personally, a case of canned 
foods is a case of canned foods, I don’t care whether they are in 
10’s, 1’s or 2’s, and I think every approach to the subject and 
the information going out should be on the basis “as is,” be- 
cause a case of goods is a case of goods and there is nothing in 
reducing them to 2’s or 3’s; that only causes confusion. 

They say we have 13,000,000 cases of tomatoes as of De- 
cember 31. What are they? Is it 13,000,000 cases as is, or is 
it 13,000.000 cases reduced to 3’s? If it is 13.000,000 cases as 
is, then it becomes about 9,000,000 cases of goods reduced to 3’s, 
and under the normal consumptive basis of tomatoes throughout 
this country, you have been producing 18,000,000 cases a year. 
You have been reducing them, calling them 3’s, making it some- 
where around 13,000.000, but on that basis you haven’t enough 
tomatoes to suvplv the normal demand, and yet tomatoes are 
selling twenty to thirty cents under production today. 

Men, it isn’t right, and it is because of the wrong attitude 
of the men engaged in these allied industries. It is because you 
haven’t got that co-operative spirit between the broker, the 
jobber and the canner that should exist. This ought to be a game 
of live and let live. We have one of the finest industries in ex- 
istence today and one that should be carrying a fair remunera- 
tion to all of the people who are engaged in that industry, and 
yet I know from my own personal touch with the industry that 
the packers of corn, peas and tomatoes have been losing money 
hand over fist for a number of years. 


Gentlemen, let’s get away from that condition. Let these 
goods pass out in their normal way. Let’s not take the attitude 
that we are not going to put any more corn on our jobber’s 
floor until it is called for by te retail trade. Let’s go on and 
push that stuff out to the consumer as we have in the past, as 
you did last year when there was a great quantity of these 
goods. You haven’t got the volume now. and I want to say to 
you that they don’t have to sell three for a quarter to make 
them move. There isn’t anything to that proposition. These 
goods will all go out in a normal way if you will all work to- 
gether and our markets will be cleaned up: and then let’s ap- 
proach 1928 corn. peas, tomatoes, beans and other commodities 
with a sane, sensible idea of production on the basis of consump- 
tion. I thank you. (Applause.) 

_ PRESIDENT STEINHART: We were batting 100 per cent 
in our attempt to have a speechless convention until Mr. Dye 


started to talk, with apologies to the other speakers. (Laughter 
and applause.) 


_We are now going to have a baby show. Colonel Lee has 
an infant that he is going to display. We shall be delighted to 
hear from Colonel Lee, who will explain at this time the activ- 
ities of the Lecture Bureau, what he has accomplished and what 
he hopes to accomplish in the time to come. (Applause.) 


General conditions . 
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THE LECTURE BUREAU 


COL. JOHN E. LEE: Shakespeare in his Seven Ages of 
Man enumerates as the first age the puny infant squalling in 
his nurse’s arms. Well, some infants are weak and feeble and 
some are strong. Some are full of results and some haven’t ar- 
rived at results. 

The Lecture Bureau of the canned food industry has been 
a hobby of mine for many years. You know I was the manager 
of the first Canned Foods Week campaign that was put on, ’way 
back in 1914. Then I was a member of the Canned Foods Week 
Committee for many years, and I have always been impressed 
with the fact that there should be something constantly at work 
the year ’round, day after day and week after week, to connect 
one canned foods week’s advertising event with another canned 
foods week’s advertising event. 

I thought it was impractical and unwise to have a week or 
two weeks’ advertising and then lapse or go to sleep and be 
somnabulistic, walking in our sleep, for the rest of the year. 

Therefore, I have for many years advocated the establishing 
of a canned food lecture bureau that would function all the year 
’round. Why not? I have always held that the women, the 
educated and well-informed women of the country, were influen- 
tial in the promotion of the consumption of canned foods. I 
have held that the hand that rocked the cradle was the hand 
that took the receiver off of the telephone hook and called up 
the retail grocer and ordered canned foods to be used for family 
consumption, and it is true. A man doesn’t buy but one can of 
canned foods a year, and then he generally buys the wrong thing 
(laughter), and his wife makes him take it back and exchange it 
for something else. The women are the people we have to look 
to, the educated and informed women, and when we lecture to 
the educated and informed women and divest them of prejudices 
against canned foods and refieve them of misinformation and 
wrong impressions, then the knowledge trickles down from them 
to the hoi polloi or the proletariat, as the scientists call the com- 
mon people; the women who are educated and informed set the 
fashions in canned foods just as they set the fashions in dress. 
There is no question about it. 


My Lecture Bureau is at work. I have throughout the 
United States today (I could read from a portfolio, but I won’t 
do it) one hundred volunteer lecturers among the brokers and 
the canners and the machinery and supply men of the country 
who say, “Lee, send me the information about canned foods that 
you want spread abroad and we will go to it.”” That’s a splendid 
spirit of co-operation. Most of these men are members of the 
National Canned Foods Brokers Association. Thank God they 
are well informed, they are energetic, they are industrious and 
aggressive, and they are my allies, and F am glad and proud to 
have them. 

I have some canners who are bashful people. They aren’t 
accustomed to lecturing very much. I suppose they all get lec- 
tured as we all do, by our .wives, but they never seem to have 
adopted the lecturing habit themselves. For instance, I had a 
little housekeepers’ association or housewives’ association at 
Centralia, Ill., that asked me to lecture to them, and I accepted 
the invitation. However, I had another engagement at another 
place at the same time and I couldn’t get anybody to go. I tried 
and tried, and I had to abandon the meeting. I couldn’t get the 


— and I couldn’t get the jobbers in that section to under- 
take it. 


I had a little meeting the past week in a place in Wisconsin, 
a place of about 5,000 people. I couldn’t go because I had an 
engagement to lecture elsewhere, and I couldn’t get anyone, and 
I had to abandon that meeting. There were six canning estab- 
lishments within fifty miles of that town, and I tried them all 
on the long-distance telephone and by mail, and I couldn’t en- 
courage them sufficiently to get them to go up there and talk at 
that meeting, not a man. That isn’t right. Any man who has 
the canning industry in his mind and in his heart and in his 
soul and is engaged in it, ought to be able to get up and talk 
about it, to stand un on his hind legs and tell the reason for 
the faith that is in him. F 

Some canners are undertaking these things for me. The 
Gillette Canning Company are lecturing this week for me at 
Sheboygan, Wis., I believe, and I have lectures going on all 
around the country. I think I have this week some fifteen or 


twenty lectures in force and being projected by canners, brokers 
and jobbers. : 


There was a lecture very recently up in North Dakota, just 
a few days ago, and the Jewett Brothers, you all know them; 
this splendid jobbing firm said, “Yes, we will undertake the 
lecture for you,” and then sent a gentleman, Mr. H. C. Jewett. I 
got a letter from the ladies today saying, “We were delighted 
to have Mr. Jewett come and speak to us, and we are greatly 
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LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


or Any Other Varieties You May Want 
FUTURE OR 1928 CROP SEEDS 


When ready to place your Contract order for delivery after 
1928 crop is harvested, wnite us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is our | 44th year in the business. 


BUSINESS ESTABLISHED 1764 D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 


MONARCH 
Are You Losing Money A Line-up for Economy 


By Using Field Crates ? In Tomato Operations 


We do not know of a single Washing and Scalding equip- 
canner who has used the % ment frequently represents an 
field Hamper who has changed important factor between pro- 
hack to contes. fitable or unprofitable tomato 


operations. For the utmost 
in economy and efficiency in- 
stall Monarchs. 


Our long list of pleased custom- 
ers is our best salesman. 


Tomato Scalder 


Rotary Washer Send for booklet. 

an Planters Mfg. Co., Inc. S O R ANDALL'S SON 

% Field Hamper seeaeeaiinns Baltimore | Maryland 
MONARCH 


PHILLIPS SALES CO. Inc. 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. 


Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 
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pleased and better informed and we know more about canned 
toods than we did.” 


I picked up off my desk this morning in the first mail that 


’ came in (there are several mail deliveries here during the day). 


these letters, and the proof of the pudding is in the eating, so 
1 want to read a few of them to you. I want your sympathy. 
I want your support. I want your understanding. I want your 
co-operation in this canned food lecture business. I have a good 
ally. I will say who it is because I am going to read it in a 
letter—my old friends, the Anheuser Busch Company, of St. 
Louis. (Laughter.) And I am an ordained Camelite minister, 
too. (Laughter. I am like the Methodist who said he was a 
Methodist, but wasn’t working at it regularly all the time. 
(Laughter.) 

My old friends, Anheuser Busch, make a fine ginger ale. I 
had a talk with Walter Busch and he said: “Lee, I understand 
you have a Lecture Bureau all over the United States.” 

I said, “Yes.” 

“Well, now, we are trying to introduce our ginger ale. I 
wonder if you wouldn’t want us to send ginger ale to these 
meetings, enough to supply the ladies with ginger ale. It isn’t 
any more intoxicating than grape juice would be.” 

I said, “I think that’s a good proposition.” So I write to 
every club that invites me to lecture and ask if they have any 
objection to having a little ginger ale go along with the lecture. 
(Laughter.) Well, I haven’t had one club refuse yet. (Laugh- 
ter.) I have had reports from the lecturers and I have been to 
lectures myself and I have seen the operation, and the ladies 
just lick up that ginger ale like a kitten licks up cream. It is 
a splendid alliance. (Laughter.) 

I am going to read you a few of these letters received this 
morning, and then I am going to quit. I don’t want to take up 
teo much time. 

Colonel Lee read several letters relating to the Lecture 
Bu 


reau. 

COLONEL LEE: Here is the proof of the pudding; it is 
in the eating. You see what we are doing, and the thing is 
about to run away with me. If some of you don’t help me by 
delivering lectures and by coming to the support of the Lecture 
Bureau, I will be snowed under. I thank you for your kind at- 
tention. (Applause.) 

PRESIDENT STEINHART: We shall next have the re- 
port of the Nominating Committee for the officers of our Asso- 
ciation for the coming year. Mr. James Stoops, of Ohio, is 
chairman of that committee. Mr. Stoops. 


THE ELECTION 


MR. JAMES STOOPS: 


The Committee on Nominations 
submit the following names: 


For President—Howard A. Orr, Circleville, Ohio. (Ap- 
plause.) 

For Vice-President—Fred A. Stare, Columbus, Wis. (Ap- 
plause.) 

For Secretary-Treasurer—John A. Lee, Chicago. (Ap- 


plause.) 
The following directors whose terms expire: 
Henry Truitt, Princeville, Ill. 
Morton Steinhart, Nebraska City, Nebr. 
Dr. Robert C. Mayhall, Edinburgh, Ind. 
William Clapper, Grimes, Iowa. 
H. L. Herrington, Ogden, Utah. 
H. M. Carty, White Plains, Ky. 


JAMES STOOPS, 

IRA WHITMER, 

WILLIAM CLAPPER, 
Committee. 

Mr. President, I move the adoption of the report. 

The motion was seconded. 

PRESIDENT STEINHART: May I add to your motion 
that the rules and regulations or by-laws be suspended and a 
unanimous ballot be cast for these nominations at the same 
time? 

The question was put to a vote and carried embodying the 
amendment. 

PRESIDENT STEINHART: 
elections down in Ohio. 
thing. 

Gentlemen, this concludes the first part of our meeting. We 
are going to adjourn the general meeting and immediately fol- 
lowing we will go into executive session. We will hold a clinic. 
Everybody seems to think this industry is sick and we are going 
to have a clinic. We are going to find out what is wrong. We 
are going to work on white mice and everything else and see 
where the trouble is, and all of the canners in attendance here 
are invited to stay. Those who are not canners we will be glad 
to see later. (Laughter.) 


The meeting adjourned at 2.45 o’clock. 


That’s the way they hold 
(Laughter.) Jim planned that whole 
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News Around The Industry 


ALABAMA 

Cannery at Daphne Will Operate—The canning factory at 
Daphne, Ala., that operated very little last year and is now idle, 
expects to can stringless beans and okra this year. 

Mr. Jason Malbis, the proprietor, says that he has a hun- 
cred acres of stringless beans contracted for his pack this year, 
and it may be that he will get some more, but due to the rainy 
weather, a good many farmers in his section did not plant beans 
because every time they were ready to plant, it would rain and 
discouraged them; so if he is able to get the crop, he will pack 
this year. 

Mr. Malbis has to spend a good deal of his time in Mobile 
preparing for the construction of his 14-story modern hotel at 
the corner of Royal and St. Francis streets, Mobile, Ala., which 
he expects to start building in about 30 days; therefore he has 
not been able to devote as much time to his canning factory at 
Daphne, Ala., as he would possibly like to. 

CA NIA 

Married—Joseph Geitner, buyer of canned foods for Haas 
Bros., a Francisco, Cal., was married recently to Mrs. Kath- 
erine Bell. 


Grocery Business Sold—The wholesale grocery business of 
the Simon Levi Company, San Diego, Cal., has been acquired by 
the Western States Grocery Company. 

IOWA 


Freeze Kills Plants—Two million tomato plants of the Keo- 
kuk Canning Company, Keokuk, Iowa, although in hot beds and 
protected by glass, were frozen last week, when the temperature 
dropped to 23 degrees, rendering a total loss of the plants. 

KENTUCKY 

To Operate—The Lancaster plant of the Kentucky Canning 

Canning Company will be operated this year on tomatoes. 
MISSISSIPPI 

Experiments Successful—The Luce Packing Company, Luce- 
dale, Miss., experimented with pimiento peppers last year and 
their pack took so well with the trade that they are going to 
plant considerable acreage this summer in pimiento peppers and 
expect to have a fairly good pack this August. 

This year Mr. Luce is going to experiment with beets and 
will put up a small pack the latter part of July. In fact, he has 
been urged into the canning of beets by the trade that he sold 
his peppers last year, and they are anxious to try his beets. 

In August and September Mr. Luce’s factory is kept busy 
on pineapple pears, of which this section of Mississippi and Ala- 
bama grow some of the finest to be had, and he finds ready sale 
for his pack of pineapple pears each year. He expects to have 
a crop of 5,000 pounds of pecans this year, and may later on 
pack the meat in cans and glass. 

In the winter Mr. Luce cans pork and beans (Pook-A-Peas), 
so he manages to keep his plant in operation during a good part 
of the year on rotation crops. 

TRI-STATES 

Recovered—The genial George A. Bounds, of Hebron, is 

back at his desk after several days’ absence, due to illness. 


Visitors—John W. Taylor, of Hallwood, and H. E. Kelly, of 
New Church, Va., were visitors in Salisbury Thursday. 


Adding To—John H. Dulany & Son are making extensive 
additions to their Fruitland plant. 


Getting Ready—The packers of cold pack strawberries will 
soon begin operations in the Southern fields. 


Going On Spinach—Spinach is now being packed in Talbott 
county by the Talbott Packing and Preserving Company and W. 
H. Valliant & Bro. 


Good Work—W. T. Gardner, of the Transportation Bureau, 
and F. M. Shook, Field Secretary, attended a hearing in New 
York Tuesday, the 24th, and protested against the proposed in- 
crease in freight rates on canned foods to Southern destinations. 


In Conference—H. S. Yohe, Administrator in Charge of the 
Federal Warehouse Act, and Paul Williams, of his department, 
conferred with the Tri-State lima bean packers in Georgetown, 
Del., on the 25th, on Definitions and Standards of Canned Lima 


Beans. . 
TENNESSEE 
J. L. Canale Dead—D. Canale & Co., Postoffice Box 2652, 
Desoto Station, Memphis, Tenn., canners and wholesale grocers, 
regret to advise that Mr. J. L. Canale died on April 12th, and 
all of his business is being handled from the main office of the 
above address. 
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MARYLAND’S MOST MODERN CAN PLANT 
Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, MD., U. S. A. 


PEAS - - 


ve 


ROGERS BROS. SEED COMPANY 
Breeders and Growers 


326 West Madison Street, Chicago, Illinois 


The Greatness of the 
INDIANA PULPER 


IS ACHIEVED BY MERITS: 


Quality of Finished Product. Gigantic Capacity. 
Sturdy Yet. Simple Design. Its Accessibility for Cleaning. 
All Parts Fully Machine Finished. INDIANA PULPER 
Kook-More Koils 
ANG N AM Copper Steam Jacketed Kettles 
P Copper Steam Tilting Kettles 
Improved Brush Finishers 


Ind. Paddle Finishers 
Ind. Chili Sauce Machines 


INDIANAPOLIS . Ind. No. 10 Fillers 
Ind. Grading Tables 
Ind. Corn Shaker 
IN DIA NA N Ou 1 0 F- 7 L th E R Ind. Continuous Pumpkin Wilters 
Enameled & Cypress Tanks 


Steam Traps, Steel Stool 
INDIANA No. 10 FILLER It’s A Wonder for Pulp, Catsup and etc. a er 
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The Growing and Handling of Peas 
( CONCLUSION. OF TOMATOES ) 
Questions and Answers at Canners’ Field Men School, Maryland 
University, Feby 9-10 1928 


A Handbook of Information, Which Should be Kept. 
(Continued from Last Week) 


‘Tomatoes 
ROUND TABLE DISCUSSION 


Q. What varieties or strains of tomatoes are best 
adapted for Maryland? 


A. The three best varieties are Indiana, Balti- 
more, Marglobe, Tri-State (Radebaugh Selection). On 
wilt-infested soils use only wilt-resistant varieties, 
such as Marglobe, Norton and Columbia. 

Q. Will one or two varieties be required for the 
best results ? 


A. Two varieties might lengthen the season some- 
what. 


Q. What assurance have growers or canners that 
the tomato strain tests at College Park apply in other 
sections of the State? 


A. Test plots to determine the relative yields of 
different varieties have been distributed throughout 
the important growing regions of the State. Grading 
and canning records obtained at College Park should 
apply equally well over the whole State. 

Q. What provision is there for obtaining supplies 
of tomato seed of the precise strains shown by tests or 
experience to be of the best quality and highest yields? 

A. Indiana Baltimore may be obtained from the 
Indiana Canners Association, Kenneth Rider, Mat- 
thews, Ind. Tri-State (Radebaugh Selection) and 
Marglobe can be obtained from the Tri-State Canners 
Association. 


Q. How can varieties best be improved? By field 
selection of individual plants for seed, by mass selec- 


tion, or by depending upon commercial seed companies 
to supply seed? . 


A. Tomatoes can be improved best by the selec- 
tion of individual plants and testing the progeny of 
each individual plant in comparison to that from other 
plants. Seed should be saved for further increasing 
from that plant or plants which give the best per- 
formance record. However, this must be done by com- 
mercial seed growers, canners’ associations or agricul- 
tural experiment stations rather than by the individual 
canner or grower. 


In Indiana the experiment station grows a stock 
seed and then turns it over to the Canners’ Association, 


where it is increased and distributed to the canners for 
planting. 


Q. Can canners profitably embark on tomato seed 
improvement enterprise ? 


A. Tomato seed improvement can best be carried 
out by canners’ associations or through the agricul- 
tural experiment stations. 


Q. What is a good yield of canner tomatoes? 


A. A grower should average at least seven to 
eight tons of tomatoes per acre over a period of years. 


Peas 


“Experimental Results in Pea Growing” 
By Dr. V. R. BOSWELL, College Park, Md. 


Soil—Prefer a light to medium loam, because it is 
earlier, well drained and less subject to disease. 

Acidity—Results are rather conflicting, but if the 
land is fertile with high organic supply, plenty of mois- 
ture, and has a lime requirement of 1,000 pounds or 
less lining for peas is of little or no value. If lime re- 
quirement is around 5,000-6,000 pounds, a very 
marked response is obtained from lime. 

Rotation—Work at~New York indicates that peas 
should follow a cultivated crop for best yields. 

Soil Preparation—The field should be plowed in 
the fall if practical, which is not the case on light soils 
that leach readily. In such a case the soil should be 
plowed very early in the spring, especially if a cover 
crop has been used, because it decays more rapidly if 
it is young and tender than after it becomes old and 
woody. 

The seed bed should be well prepared. Some re- 
sults at the Idaho Experiment Station show a 76 per 
cent increase for well-prepared soil over that which is 
poorly prepared. 

Depth of Planting—At College Park the best re- 
sults were obtained when the seeds were planted at a 
depth of 21% inches and the poorest at 5 inches. The 
seed should be planted as shallow as possible and still 
get sufficient moisture for germination, which means 
on the lighter soils of Maryland fairly deep. 

Rate of Seeding—There is little evidence upon the 
rate of seeding, but New York obtained best results 
with 41% bushels per acre. The Maryland Experiment 
Station of Ridgely obtained the best results for a three- 
year average from 4 bushels per acre. 

Sizing of Seed—Sizing of seed has been discon- 
tinued by Western growers because they feel it is of no 
value. Woodbury reported that in the Middle West, 
where the growers took out the smallest group, made 
up of 3/ per cent of the total, they got a much earlier 
maturity from the small seed, but if the smallest group 
made up 10-12 per cent, no effect was noticed. It is 


possible that the small seeds are the result of a mix- 


ture of varieties. 
Time of Planting—Four years’ results at Mary- 
land show that late planting results in: 
1. Decrease in time required to reach blossoming 
stage. 
2. Decrease in time for germination. 
3. Decrease in number of pods and total yield. 
4. Late planted peas remain in a condition for 
harvesting a shorter time than early planted 
peas. 
A greater spread of harvest is obtained from peas 
planted in different fields than is obtained from peas 
planted in the same field on different days. 
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PEERLESS HUSKERS 


Perfected Soft Rubber Steel Roller 
Ear Mover Rolls Chain 


Accessibility Simplicity 


Self 
Adjusting 


Less Power 


Unequalled 
Capacity 


A New, Faster Peerless 


EN corn is ripening in the hot summer sun 
—every minute counts. 


Speed up production with this fast Peerless Husker. 
There will be no shutdowns for repairs with the 
Peerless. Its exclusive advantages insure freedom 
from trouble and wasting of vital minutes. 


For 22 years Peerless Huskers have given unexcelled 


Peerless service. Practically 90% of all corn is now husked 
Motor-Drive Husker by them. 
ee a In the above drawing nine major advantages of the 
equipped with completely en- new Peerless are named. There are many minor 
closed, 1 H. P., high-grade motor, in- points we'd like to tell you about, too. 
cluding switch and thermal cutout, at 
oh ita low extra cost. Ask us Let us send full particulars. Write us to-day! 
about it. 4 


SPRAGUE-SELLS CORPORATION 


308 W. WASHINGTON ST., >) CHICAGO, ILLINOIS. 
If It’s Used In a Cannery, Sprague-Sells It. 


Nine Exclusive Peerless Advantages 
mA 
on © q 
| 
| Clogging 6) ©) 
Peerless Huskers embody 27 patented featurzs 
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“Peas then should be planted as early as the 
ground can be worked in a good condition.” 

Fertilizer—Nitrogen seems to be the limiting fac- 
tor. Experiments at the Ridgely Station show that 
400 pounds 7-6-5 is better than 500 pounds 4-8-4. An 
analysis of around 7-6-5 should be used on the Eastern 
Shore. In Western Maryland, Dr. Boswell obtained 20 

per cent increase from Nitrate of Soda applied at the 
- rate of 100 pounds per acre just before planting. The 
addition of Phosphorus and Potash did not apparently 
increase the yields, but the Potash plots matured 2 
days earlier. 

Inoculation — Inoculation keeps peas greener, 
makes them sweeter, with a larger number of smaller 
peas, even if total yield remain about the same. On 
new land yields are increased. 

4:00 ROUND TABLE DISCUSSION 
Lead by Mr. E. G. Cover, Easton, Md. 

Question—What amount of seed per acre will give 
the largest returns and best quality? 

Answer—Opinions varied. For Eastern Shore 
use 4 bushels on good land and 414 on poor land. On 
heavy land in Western Maryland, 4.5 bushels of seed 
should be planted. 

Q. How deep should pea seed be planted? 

A. 2.5 inches or thereabouts—just deep enough to 
give sufficient moisture for germination. 

Q. How much and what grade of commercial fer- 
tilizer is best for peas? 

A. In the absence of better information, about 400 
pounds 7-6-5 on the Eastern Shore and 4-8-4 elsewhere. 

Q. Does it pay to inoculate pea seed? What pre- 
caution should be taken? Where can the inoculants be 
obtained ? 

A. Inoculation is very profitable on new land. In- 
oculate immediately before peas are put in the drill. 
Soil inoculation is preferred, or obtain cultures from a 
good, reliable firm. 

Q. When should fertilizer be applied? 

A. Apply the fertilizer just ahead of the drill and 
mix well with the soil. 

Q. What crop rotation is best for the control of 
insects and diseases? 

A. Have peas on the land once in five years. If 
land is free from disease, use a seven-year rotation— 
two years in peas and five in other crops. 

Q. How important is the soil lime requirement in 
the growing of peas? 

A. Not important if low; use lime, if the lime re- 
quirement is much over 1,000 pounds. 

Q. If seed peas are inoculated, should the work be 
done by the canner before distributing the seed, or by 
the growers on their own farms? 
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Built and serviced by Fay & Scott. 


THE UNITED COMPANY 


CONTINENTAL TRUST BUILDING 
BALTIMORE 
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A. Grower should inoculate the seed just as he 
puts it in the drill. 


Q. How early should Alaskas be seeded? What 


damage is there from delayed seeding ? 


A. Seed as soon as the ground can be prepared in 
i ines Delayed seeding will greatly decrease the 
yield. 

Q. How true to type do commercial pea seed 
strains run? 

A. Anywhere from .1 to 90 per cent mixture may 
be found in commercial seed. 

Q. Is grading pea seed for size of benefit? 

A. Only benefit—it gives more even planting. Re- 
moval of 3-4 per cent of the smallest seed may give a 
more even maturity. 

Q. Should pea seed be treated with the new dis- 
infectants? If so, how is the work done, and who 
should do it? 

A. Organic mercury treatments cut down disease. 
However, treated seed cannot be inoculated, as the in- 
oculant will be killed by the treatment. 

Q. What is a safe acreage per viner? 

A. Fifty acres. 

Q. Should peas be harvested faster than they 
can be vined? 

A. No. 

Q. Is there an advantage in drilling peas each 
way ? 

A. No. 


Q. What organisms cause pea blight and how may 
they be controlled? 

A. Aschochyta—blight—disease not considered of 
economic importance in Maryland. 


Q. What conditions encourage root rot? 


A. Wet soil, hot weather and low soil fertility. 

Q. How can pea aphis be controlled ? 

A. It cannot be controlled practically. Plant early 
to avoid the aphis. 


(To Be Continued Next Week) 
J. C. BLASKEY, PHILADELPHIA BROKER 


| R. J. C. BLASKEY, who was for years associ- 
M ated as secretary with Williams & Root, Inc., 
well-known brokers of Philadelphia, has branch- 
ed out for himself and is now in the brokerage business 
at 135 S. Second St., Philadelphia. 
Mr. Blaskey has had long experience with canned 
foods and is prepared to take care of any business en- 
trusted to him, and naturally he is interested in hear- 


ing from any who may want live representation in that 
big market. 
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Horizontal 


Pressure 
Cooker 


An ideal installation for a small plant with limited space—easiest 
pressure cooker to install and operate-—ideal for lithographed cans. 


Only one of the many pieces of equipment described in our new 
catalog which will be sent you upon request. 


Write for your copy now. 


BERLIN CHAPMAN CO..sBerlin, Wisconsin 


MACHINERY 
AA Single Unit or A Complete Canning Plant’ 


Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to 
take up the wear and stretch. 


Keep detachable chain of proper length, with Ideal Chain 
Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A descriptive pamphlet, showing prices and sizes, will be mailed on request 


Frank Hamachek Machine Company 
Kewaunee | Wisconsin 
Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE—Having decided to partially dismantle_the 
large plant formerly operated by the Aspers Fruit 
Products Company I offer for quick sale at sacrifice 
prices the following: 

1 Ayars New Perfection Pea Filler No. | Cans 
1 Ayars New Perfection Pea Filler No. 2 Cans 
2 Invincible Pea Re-cleaners 

3 Sprague Metal Pea Elevators 

1 Long Sprague Boot Bucket Elevator 

2 Sprague Pea Hoppers 

1 Sprague Pea Washer 

| Monitor Y Style Pea Washer 

18’ Sprague Blancher 

12’ E Style Blancher 

Reeves Transmission Pulley 

Huntley Variable Speed Pulley 

Clipper Pea Cleaners 

Nested Pea Grader 

Sprague Hand Filling Table 

Peerless Exhauster 

Lewis Bean Cutter 

Picking Tables 

No. 20 Sterling Vegetable Peeler 

Homemade Beet Grader 

Knapp labeling machine 

Ayars Process Clock 

Tag Press Regulators 

14” Homemade Can Conveyor 

No. 4 Monitor String Bean Grader 

Monitor Filling Table 

Cyclone Pulp Machine 

Boutell Apple Slicer 

Boutell Apple Quarterer 

10 Coons Semi-Apple Slicers and Corers 

1 Wooden Tank 3’ x 4* x 14’ 

3 Monitor Midget Cherry Pitter 

| Permutit Large Capacity Water Filters 
Large Assortment of Shafting, Hangers & Pulleys 

2000 Wired Bottoms Pea Boxes 

1 Open Process Kettle 

Most of the above machinery was in operation but one 

season. Write or Telephone - - 


D. C. Aspers Aspers, Adams Co., Pa. 


TWO VACUUM PANS 
(Practically New) 
We offer two Vacuum Pans, 500 gallon capacity each, 
complete with pumps and fixtures at a bargain price. 
These pans can be seen in Baltimore. 
Write, wire or telephone for appointment. 
A. K. Robins & Co., Ine. 
Lombard & Concord Streets 
_ Baltimore, Maryland 


FOR SALE—Used Copper Steam Jacketed Kettles of 
200 and 250 gallon capacity at attractive prices. 
Address Box A-1574 care of The Canning Trade. 


FOR SALE—Cheap 
4500 No. 2 Box Shooks. 
19 barrels Liberty Canner’s Salt. 
Address Box A-1575 care of The Canning Trade. 


FOR SALE—4 Colossus 60 inch Pea Graders. 


These have been rebuilt and guaranteed to be as good 
as new. 


A. K. Robins & Co., Inc., 
Lombard & Concord Sts., Baltimore, Md. 


FOR SALE— 
1 Invincible Green Pea Cleaner 
1 Sprague all metal Picking Table 
1 Monitor Whirlpool Washer 
All in good condition; cheap to quick buyer. 
Address Box A-1571 care of The Canning Trade. 


FOR SALE—15 Carloads Machinery Bargains. 
Practically new canning machinery for all purposes, 
in stock at our Baltimore plant. Tell us what you 
want. Write for bargain list. 

A. K. Robins & Co., Ine. 
Lombard & Concord Sts., Baltimore 


FOR SALE— 
1 Jeffrey Peeling Table 
1 No. 10 Burt Labeler 
1 No. 10 Ayars Rotary Measure Tomato Filler 
2 Sprague-Lowe Tomato Steamers 
3 Sprague-Lowe Coils. 
Address Box A-1572 care of The Canning Trade. 


FOR SALE—On hand for immediate shipment 2 used 
Indiana Wood Paddle Pulpers and 4 reconditioned 
Kern Lightning Finishers. Priced right. Advise 
quantity and type of machines in which you are in- 
terested. 

Address Box A—1573 care of The Canning Trade. 


FOR SALE—Corn packing machinery, Huskers, Fillers, 
Tomato packing machinery, Retorts, Labelers, Boilers, 
Engines, Steam Hoist and Crates. All good as new. 

W. H. Myers, Cardiff, Md. 


FOR SALE—Imported Pulping Machine, new complete, 
Pasteurizer with Trays and Trucks, Open and Vacuum 
Copper Kettles. A-1 condition at lowest prices. 

Address Box A-1579 care of The Canning Trade. 


Machinery—Wanted 


WANTED -— Description and price on one used 18 tube 
Haller Catsup Filler. 


Address Box A-1576 care of The Canning Trade. 


WANTED—One Ayars Universal Filler for No. 2 cans; 
must be in perfect condition. 
John H. Dulany & Son 
Fruitland, Md. 
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For Sale—Plants 


For Sale--Factories 


FOR SALE—Plants - Plants - Plants. We are raising 
plants for the canners. Tomato and Cabbage Plants. 
May we book you? If so, sooner the better. Our 
prices are right and plants good. 

Fairview Farms, Lumberton, Miss. 


FOR SALE—Tomato Plants, 50 million to offer this 
. season, from 5 shipping stations. Ask for prices and 


samples, or come to our farms through the “‘Gateway 
of the South’’, 
Wholesale Plant Co., Waycross, Ga. 


FOR SALE—Tomato Plants. Now ready. Transplant- 
ted and field grown stocks, strong and stocky. Bonny 
Best, Marglobe, Baltimore, Matchless, Stone, etc. 
Packed carefully, good delivery guaranteed anywhere 
in United States. Write, phone or wire for prices, 


etc. 
J. P. Councill Co., Wholesale Growers, 
Franklin, Va. 
For Sale—Seed 
FOR SALE— 


100 bushels Country Gentleman 
About 500 bushels Narrow Grain 
70 Bushels Early Crosby 

Prices and samples on request 


H. M. Crites & Co., Circleville, Ohio 


FOR SALE—Indiana Canners Association Indiana-Balti- 
more Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound c. o. d. or cash with order. 
This is the Seed we have been so successfully growing 
and improving for many years under the supervision 
of Purdue University Agricultural Experiment Station, 
and has attained a wonderful reputation. Nothing is 
spared that will aid in raising the high standard of 
this seed. ‘Indiana Canners Association, 

Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


SEED FOR SALE Refugee Wax Beans, 70 bushels. 
Northern grown, good germination. For prices and 
samples write 

Address B-1570 care of The Canning Trade. 


FOR SALE—50 Bushels of Everett B. Clark Giant 
Stringless Bean Seed 1927 grown. 18¢ lb. f.o.b, East 
Berlin, Pa. 


East Berlin Canning Co., 
East Berlin, Pa, 


FOR SALE—2000 lbs. Shoepeg Seed Corn, milled and 
graded, 98% germination. 
Thomas & Co., Frederick, Md. 


FOR SALE—25 bushels Refugee Wax Beans. Germin- 
ation 94%. 
Price on application. 
Edgett-Burnham Company 
Newark, New York 


FOR SALE—Fully equipped Tomato Cannery in King 
George County, Va. Located on waterfront; 4? acres 
of land; large warehouse; a real bargain. 


Address Box A-1555 care of The Canning Trade. 


FOR SALE—One line Corn Plant, complete, at Mount 
Pleasant, Del. 
Canning Plant at Aberdeen, Md., tomatoes, Tomato 
pulp and corn. 
Ice Plant at Aberdeen, Md. 
H. P. Strasbaugh, 
Aberdeen, Md. 


FOR SALE—Ideal location on waterfront in Anne 
Arundel County, Maryland; plant fully equipped to 
pack Stringless Beans and Tomatoes; 14 acres of land; 
excellent farming district. 

Address Box A-1554 care of The Canning Trade. 


FOR SALE—Plant fully equipped to pack Peas and 
Corn; Henry County, Ill. 84 acres of land; 2 large 
warehouss; 3 story factory; good farming district; a 
real opportunity. 

Address Box A-1553 care of The Canning Trade. 


FOR SALE—Tomato and Oyster cannery at Bushwood 
Wharf on the Potomac, in St. Mary’s County, Md. 
Abundant Oysters, Tomatoes, plenty help. No near- 
by competition. Direct shipment by water, or truck 
to Baltimore and Washington. To close out at bargain. 

Address Box A-1568 care of The Canning Trade. 


Positions— Wanted 


SITUATION WANTED-Field man with 10 years experience 
wants steady job with first class canner. Married man, 34 years 
old. Excellent references. 


Ray H. Rorttiger, Hortonsville, Wis. 


POSITION WANTED—By married man as Superintendent of a 
plant packing either Corn or Tomatoes. Can handle help, and 
install modern equipment to get best results. A-1 reference. 

Address Box B-1565 care of The Canning Trade. 

POSITION WANTED —By middle age gentleman. 
quality Pea packer. Very good any where in plant. Knows all 
up to date machines. 20 years in the game. Will go anywhere. 

Address Box B-1578 care of The Canning Trade. 


This man is a 


Help Wanted 


WANTED—FExperienced man to pack gallon catsup during coming 
season. Start work in spring. 


Address Box B-1547 care of The Canning Trade. - 


WANTED—Processor and Factory Superintendent for canning 
factory in Ontario, state age,’ experience, references and salary 
expected. 

Address Box B-1564 care of The Canning Trade. 


WANTED—CAN SALESMAN for SOUTHERN TERRITORY. 


Give full details of experience. 
Address Box B-1569 care of The Canning Trade. 


WANTED—Position as Sales Agentin assigned territory with 
aggressive canned foods concern, having fine line; one who seeks 
to have the goods ‘‘sold’’. Wide experience and acquaintance 
with trade East and West. Satisfactory references. 

Address Box B—1577 care of The Canning Trade. 
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A Saving In Cost 


amounting to 


$5,563,405.44 


has been returned to Canners who have been 
carrying their fire insurance with 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


LANSING B. WARNER Incorp. 
155 East Superior Street | 
Chicago, Illinois | 


CAN PRICES 


1928 Season Prices 


The American Can Company announces the 
following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
the United States: 


American Can Co. 


EASTERN SHORE 
CANNERS: 


Another New and Latest improved Sani- 
. tary Can Line is now being installed in our 

Plant, all for your Protection and Satis- 
factory Service when Cans are needed. 


We furnish “CAMERON” Closing Ma- 
chines, also Bliss and Ams. 


EASTERN SHORE CAN CO., 
Hurlock, Maryland 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


Dry Package Equipment 


BLISS 


We have developed many ma- 
chines which effect considerable 
economy in the production of 
dry package containers of every 
shape. 


Send us your problems and get 
the benefit of our experience in 
reducing your production costs. 


Builders of the 300 a minute line 


E. W. BLISS CO. BROOKLYN 
J. N.Y., U.S.A. 
Sates Opices { Betoit, Cleveland. Cincinnati, 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. 

otherwise noted) and subject to the customary discount for cash. Many canners get 

1 may take less for a personal reason, but these prices rent 
i Baltimore figures corrected by these Brokers: {Thomas J. 
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b. Baltimore (unless 
higher prices for their goods; some few 
resent t the general market at this date. 

an & Co. 


New York prices corrected by our Special Correspondent. 


Canned Vegetables 


ftIn column headed ‘ 


Balto. 


*Howard E. Jones & Co. 
‘N. Y.”’ indicates f. o. b. factory 


CANNED VEGETABLES—Continued 


N. Y. 


CANNED FRUITS—Continued 


Balto. N.Y. 
: ASPARAGUS* (California) SAUER KRAUT£ Seconds, Yellow, No. 3. 1.45 
4 Selected Yellow, No. 3 coecese 
Balto. N.Y. No. 2 80 .90 Pies, Unpelled, 1,20 
Large, No. 2% a No. 10 3.2) 3.75 Peeled, No. 5.00 
73.50 SPINACH: PEARS* 
Medium, No. 2% Standard, No. 2 1.05 -20 90 
Small, No. No 2% 1.30 1.50 No. 1.30 1.45 
Green Mammoth, INO. 2 $8.50 1.40 1.60 No. 3, in 
Medium, No. 10 4.25 5.25 No. 3, in Syrup 1.65 1.75 
Small, No. Standards, No. 2, in Syrup... 1.10 1.20 
Tips, White, 73.50 SUCCOTASH# 3 1.70 1.80 
Small, No. 1 sq <ceesees, Standard Green Corn, Green Limas 1.25 California Bartletts, Standard, 2%.. docs 
Green, Mammoth, we 3.40 $3.50 No. 7.15 Choice 
2: 73.00 Green Corn, Dried Limas 1.15 Fancy 
(Triple) No. 2 (with Tomatoes)........ 1.20 Standard, No. 10. 
BAKED BEANS? SWEET POTATOES: PINEAPPLE* 
Plain, No. 1 60 60 ‘Standard, No. 2 ~ 
No. 2% Sliced, Extra Standard, No. 3... 
No. 3 "80 85 No. 3 Grated, Extra Standard, 
18 02 «1.00 No. 10 8.75 4.25 Hawaii Sliced, Extra, No. 
No. 3 160 1.60 TOMATOES Sliced, Standard, No. 2 
No. 10 4.75 5.00 Sliced, Standard, No. 
Stringless, Std. Cut Green, No. 2...... 1.45 Crushed, Extra, No. 10 
Standard Cut Green, No. 10....,..... 6.50 7.00 No. = 3g seeenee Eastern Pie, Water, No. 10 
No. 2 ann B. Co. Porto Rico, No. 10 
Standard White and Green, No. 2 1.20 No.2» 
White and Green, No.10 ag 40. Red. Wate, 
Red Kidney, Standard No. 2.........-. Be Go STRAWBERRIES? 
Standard, No. 10 F. ‘oO. Go ed. No. 2 
No. 10 
BEETS? F. 0. B. Go 
is. TOMATO PURER? FRUITS FOR SALAD 
15—20, No. 3 1.45 sseseee Standard No. 1, Whole Stock 45 60 Fancy, No. 2% 4.25 3.80 
Cut, No. 2 1.00 1.00 No. 10, Whole Stock .00 3.65 No. 10s 14.75 13.75 
Cut, No. 3 Standard No. 1, Trimmingg.............. A2% 55 
Whole, No. 19 No. 10, Trimmings 2.75 3.40 
Sliced, No. 
Canned Fish 
Standard Sliced, No. 2usesssssssssssssss . 1.00 1.10 Canned Fruits HERRING ROE* 
Sliced, No. 10 4.00 4.50 10 oz. 1.00 1.10 
Standard Diced, No. 2......ccsccsseseeseees 1.00 1.05 APPLES? (F. O. B. Factory) 15 oz. 1.35 1.50 
Diced, No. 10. 4.00 4.50 17 oz. 1.40 1.55 
1.20 1.25 Flats, 1-lb. cases, 4 doz. 
1.15 1.15 NO. 10 4.75 Y-lb. cases, 4 doz 
‘Stanaard Shoepeg, No. 2.......... 1.380 1.30 APRICOTS* (California) Y%-lb. cases, 4 doz 
10 180 Standard, No. 2% 2.50 2.80 OYSTERS® 
Fancy. Shoeper Ghalen, No. 2.85 2.765 4 oz 135 
d Crushed, No. 2 BLACKBERRIES* 10 oz. "90 3.10 
Standar rushed, No. 2....... Standard, Me. 2 1.85 1.45 Selects, 6 oz 2.50 
MIXED VEGETABLES}{ BLUEBERRIES* Fie 
Standard, No. 2 92% 1.10 ee eee 2.40 Pink, Tall, No. 1 1.95 1.95 
No. 10 4.40 5.00 No. 10 12.00 11.00 Columbia, ‘Flat, 4.75 
Fancy, No. 2 1.05 1.15 i 2.65 
No. 10 4.65 65.10 CHERRIES* Chums, Tall 1.85 
OKRA AND TOMATOES Standard, Red, Water, No. 1.40 1.50 
Standard, No. 2 1.25 1.85 White Syrup, No. 1.80 1.70 
4 No. 10 Extra Preserved, No. 1.75 Wet, No ag 
Red Pitted, No. 13.50 14.00 e o. are’ ° 
No.' 1 Sieve, No. 2 1.50 Choice, No. 24 3.90 
F. 0. 145 Fancy, No. 4.75 
No. 2 Sieve 1.25 1.30 GOOSEBERRIES® Tomato, Carton Out 5.25 
No. 8 Sieve, No. 2 No. 10 5.50 5.75 5.25 
No. 5 Ne: 2 California Standard, No. 2 190 1.96 
No. Sieve, No. 10, Choice, No. i, TUNA FISH (California), per case 
BE. J. Standard, NO” No. -90 -95 Extra Sliced low, Ni 1.20 White, 4s 
E. J. Extra Std., 2 Sieve, No. 1 wc -95 Standard White, No. 2 1.50 White, 1s 
Fancy Petit Pois, No. No. 3 Blue Fin, %s 
PUMPKI Extra yest White, No. 3............ 1.90 Blue Fin, 1s 
Nt Seconds, White, No. 38... 1.45 Striped, %s 
Standard, No. 8 Standard Yellow, No. 1.55 Striped, 1s 
No. 10 Yellow, No. 3 Yellow, %s 
Squash, No. 8 tandard Yellow, No. 1.90 Yellow, 1s 
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It I; The acker 
Who Profits 


Packers, wholesalers and retailers are co- 
operating. They are tying in with this national 
advertising campaign—to their profit. 


In the newspapers of over 200 of the leading 
cities of the United States, the big campaign 
is now under way. Advertisements are now 
running featuring glass packed products— 
emphasizing the desirability, the freshness, 
the natural flavor, the purity, the high quality 
and the full measure of foods packed in glass 
containers. 


Wholesalers are talking—retailers are giving 
prominent display—consumers are buying 
more glass packed products. And all along the 
line packers of glass packed products, whole- 
salers and dealers are cashing in on this activity. 


You, too, can enjoy increased sales and greater 
public confidence—by packing your products 
in glass—the silent salesman. 


GLASS CONTAINER ASSOCIATION 
22 East 75th Street, New York City 


SEE WHAT YOU BUY: 
BUY IN GLASS | 
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WEEKLY REVIEW 


$1 


ESTABLISHED 1878 


BALTIMORE, APRIL 30, 1928 


Market Quiet and Without Changes—Futures Quiet. 
Financial Authority Considers Industry in 
Good Condition if Packs Are 
Held Down. 


NCHANGED—“There is nothing of interest to 
U report in the tomato situation, except that tne 

daily run of orders is gradually wearing down the 
pile and a number of packers have closed out their 
stock in the last few days,” is the way one of the old- 
est and best-known brokers in this Tri-State region ex- 
presses the situation, and, as you will see, they do it so 
well, as expressing the general conditions here, that we 
could not better *t. The important point is that stocks 
of tomatoes are wearing down, but the market is not 
rearing up. One of the alive and going canners of this 
region said to the writer this week: “You are having 
a hard time bulling the tomato market,” and we replied 
that ‘“‘we have never tried to ‘bull’ the tomato market, 
but merely to point to the strong statistical situation 
of canned tomatoes. Yet if a canner chooses to sell 
his products below cost, who has a right to object?” 
In other words, we can but give the information; it 
is for the canners to act, and apparently they have 
chosen to act against their own best interests as we 
see them. But we have no right to complain if that be 
their choice. 

Tomatoes—Tomatoes have gone out in fair quan- 
tities this past week, the orders varying in quantities 
from 10 acres to 6,600 case lots, and the prices have 
ruled as last quoted: 1s, 5214c for standards up to 65c 
for extras; 2s, 7214c, 75c and 77\4c for standards, and 
7214¢c, 80c and 90c for extras; 3s at $1.15 and $1.20, 
and some Jersey standards as high as $1.30; 10s, $3.40, 
$3.45 and $3.50, with extras at $4. 

Corn—As is now well known, the supply of canned 
corn here is light, with shoeneg about all gone, and 
consequently spot transactions must be light. The few 
sales we have seen were at $1.05 for standerd and 
$1.0714 for a large block of extras, apparently to clean 
out. On the street the market is spoken of as strong 
at $1.10. 

Futures in both corn and tomatoes have been very 
quiet and only a little business passing, with standard 


cream style corn at 8714c and shoepeg at 90c, and ex- 
tras in both at $1.10. 

Peas—Sales of spot peas here have all been in the 
retail style, a few cases at a time, because it would 
seem that there are no wholesale blocks left in canners’ 
hands. Standard 4s have gone at from $1.10 to $1.15, 
and other prices have graded up from that to $8, for 
some Is of extra standard grade. 

Futures in peas have moved slowly also, only a 
few orders coming from jobbers who want to cover for 
their special labels. Standard 4s have gone at $1, extra 
at $1.0714. 

Spinach—Spinach is coming to market, but as yet 
we are without the usual springtime heat and warmth, 
Old Prob. actually promising us frost on the morning 
of the 26th, but we think he missed his guess. But the 
fires are still going, and overcoats the prevailing fash- 
ion. That does not mean good growing weather for 
spinach, peas nor any other craps. But the past week 
brought good rains, though cold, and this broke up the 
threatened drougth in which we were. If the heat 
comes on as may be expected, crops will jump along. 
California has finished its spring spinach pack and has 
done better than she early expected. It will not be sur- 
prising if we can write the same thing for the spinach 
pack of this region. But it is only just beginning. 

Other items of spot canned vegetables and fruits 
are in such short supply that the market is a matter of 
agreement between buyer and seller. String beans, 
squash, pumpkin, sweet potatoes, etc., are about gone, 
the latter now advancing in prices. 

Writing on the market conditions of the canned 
foods industry, one of the great New York Security 
Services has just said, after speaking of the troubles 
caused by overproduction and the new competition of 
fresh vegetables: 

“However, notwithstanding these problems, 
the trade generally considered is in much stronger 
position at present than at this time in 1927. By 
reducing the combined pack of tomatoes, peas and 
corn from approximately 46,000,000 cases in 1926 
to 35,000,000 cases in 1927, and by carefully reg- 
ulating outputs during recent months, producers 
have substantially reduced their surplus stocks. 
Hence quotations for most lines are firmer than at 
this season of any one of the last several years, 
and, providing that operations are held at a sen- 
sible rate, the current year should be a more profit- 
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able one than the preceding twelve months for 
most of the principal canning companies.” 
One of the important occurrences of the week is 
the announcement of the acquisition of the Southern 


Can Company by the Continental Can Company, and 


speculation is rife as to what the meaning of all this 
may be. Further comment on this will be found in our 
editorial. 


NEW YORK MARKET 


By “New York Stater,” 


THE CANNING TRADE 


Special Correspondent “The Canning Trade.” 


New Prices in Asparagus Arouse Interest—Trading 
Quiet—Futures Neglected—Packing Sardines. 
Harder to Buy Some Sizes of Toma- 
toes—More Inquiry for Corn. 

Salmon Selling. 

New York, April 26, 1928. 

EW PRICES—Announcement of opening prices 
N on California asparagus has been the chief fea- 

ture of ths week’s canned foods market, the Pack- 
ing Corporation and most of the other principal can- 
ners making public their price lists this week. Trading 
in spot canned foods has continued very much along 
routine lines, with little change in the market situa- 
tion. Futures are still neglected to a great extent on 
most lines, wholesale grocers and chain store buyers 
deferring their purchases until later on in the season, 
after they have had an opportunity of thoroughly in- 
vestigating the market aand testing the stability of 
current quotations. 


Future Covering—There seems to be good ground 
for the fear among canners that canned foods buyers 
this season are not going to do as much covering of 
future requirements as has been the case during recent 
years. There is a well-defined feeling among the dis- 
tributors that canners will greatly increase their pack- 
ing operations this year, with a resultant plentiful sup- 
ply of spot canned fceods to be available during the 
coming distributing season. Under these conditions, 
therefore, distributors will probably continue to hold 
off the market and cover their needs as they arise from 
canners’ spot offerings. 

Asparagus—New pack asparagus is quoted out by 
principal canners this week. Quotations in a few cases 
are over the 1927 opening price basis, but in the aggre- 
gate the prices shape up much the same. The Corpora- 
tion’s list is representative, although smaller packers 
are quoting the usual differentials under the Corpora- 
tion schedule, which follows: No. 1 square, white, col- 
ossal, mammoth and large, $3.15; medium, $3.10! 
small, $2.70; green, colossal, $2.85; mammoth and 
large, $2.80; medium, $2.75; small, $2.50; No. 214, 
square, white, giant, colossal, mammoth and _ large, 
$3.25; medium, $3; green, giant, colossal, mammoth 
and large, $2.85; medium, $2.70; picnic tins, colossal, 
mammoth and large, $1.67!4; medium, $1.65; small, 
$1.50; all the foregoing on tips. Asparagus, No. 1 tall, 
$1.45; No. 214 round, $2; No. 10, cut, $6.50; No. 214 
square ungraded, $2.25; No. 1 square ungraded tips, 
$2.20; all f. 0. b. dock Alameda or San Francisco, sell- 
er’s option. While the prices have only been in the 
hands of the trade a day or so at the time of writing, 
the amount of buying does not indicate that jobbers 
are at all worried over their ability to secure enough 
asparagus to take care of their wants, and it looks as 
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though this item would join the many others which 


buyers have evidently put on their books for later 
action. 


Sardine Packing On—Maine canners have started 
their 1928 operations, but the results to date have not 
added much to the quantity of fish in packers’ ware- 
houses. With carry-over stocks from 1927 pack at a 
low ebb, and assortments badly broken, canners are en- 
deavoring to pack as much as they can to build up 
stocks for the summer trade, but thus far the run of 
fish has been small, weather unfavorable and opera- 
tions generally curtailed. Packers believe that it will 
be mid-May before fish are available in any quantities. 
New pack sardines are being quoted out, prices being 
given on the canned foods prices market page in this 
issue. Demand is a little more active. 


Southern Tomatoes—The market has been with- 
out further change, save that it is more difficult to buy 
wanted brands of 2s at the general going price of 75c. 
Prompt shipment 1s are quoted at 55c, 3s at $1.15 and 
10s at $3.60 to $3.75 per dozen. Jobbers are operating 
in hand-to-mouth volume, picking up a car here and 
there as needed. Futures are dull, and the market 
holds at 4714c for 1s, 75c for 2s, $1.15 for 3s, and $3.50 
for 10s, with some packers apparently still eager for 
business. There has been no material change in the 
tomato situation in western markets. 


Standard Corn—A little more inquiry at $1.10 can- 
nery is reported, but there is no real snap buying as 
yet. One reason for this, perhaps, is the prominence 
given offerings of future standards at as low as 8714¢ 
at cannery. Jobbers’ stocks of standard corn are not 
large, and a fair movement of spot corn is looked for 
before new pack becomes available. Buyers are rather 
bearish on the price, however, and would not be sur- 
prised to see the market ease off shortly. Under these 
conditions it is obvious that nothing better than rou- 
tine buying can be anticipated. 


Peas—The market is without quotable change this 
week. The cheapest peas obtainable from packers are 
still priced anywhere from $1.10 to $1.15 a dozen, and 
distributors are covering as their needs arise. New 
pack Southern are attracting a little interest, with 4- 
sieve offered at 90 to 9214c a dozen. 


Beans—Future stringless beans have been booked 
in a fair way around 90c cannery. The spot market is 
nominal, the price of $1.40 put on spot stocks by South- 
ern canners acting as a bar to much trading. At pres- 
ent small requirements can be taken care of out of re- 
sale lots in the local market, offered at prices better 
than those quoted on cannery shipments. 

California Fruits—aA little more inquiry for fruits 
for shipment from the Coast has developed, but the 
volume of actual business is not yet large. Peaches 
have come in for slightly better buying. Reports of 
unfavorable growing weather for fruit crops are heard 
from some sections of California, but thus far the out- 
look does not appear generally unfavorable, and the call 


50 Years of Service to Canners 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers, 
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for spot fruits has not been speeded up any by these 
reports. 

Salmon Selling—There is a good demand for spot 
salmon, and the market is in quite strong position. 
Pinks are wanted, and the market is firm at $1.95 per 
dozen, with comparatively little offering. The Coast 
market on this grade appears steady at $1.85. Red 
salmon is in slightly better call locally, but the market 
is still showing a wide variance, according to brand and 
seller, with prices ranging anywhere from $2.95 to 
$3.10 per dozen. The market for chums is firm at 
$1.85, this price being little better than nominal, owing 
to the current shortage of stocks. 

Tunafish—aAll reports from Southern California on 
the progress of the tuna packing situation would seem 
to make for a stronger market, but thus far the local 
trade has not bought heavily. Tuna prices during re- 
cent years have been such that distributors have been 
wary of the article, and have been almost continuously 
on a hand-to-mouth buying basis for a number of years 
back. 

Visiting Hudson Street—Francis Reed, of the Sco- 
ville Canneries, grapefruit packers of San Juan, Porto 
Rico, are visiting the trade this week. 

C. V. Inderrieden, of the J. B. Inderrieden Com- 
pany, Chicago, was visiting the trade this week. 

H. G. Maxon, of F. E. Booth Co., San Francisco, 
was seen on Rudson.-street this week. 

T. A. Dorgan, of the Dorgan-McPhillips Packing 
Company, Mobile, Ala., was in the trade this week. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Very Late Spring in This Section—Demand from 
Wholesalers Not Influenced Much by These 
Conditions—Canned Corn a Little 
Firmer—Demand for Can- 
ned Peas Better. 


ENERAL—In this section we are having a very 
late spring and it seems that the late spring pre- 
vails all throughout the Central West. This con- 

dition of affairs will cause a demand for canned foods 
that will last longer than usual as the early vegetables 
from the gardens will not be available; spring is esti- 
mated to be about three weeks late. 

This condition is providential to some extent be- 
cause it is going to help distribute the surplus canned 
foods in corn, peas, and tomatoes, and clean up the 
holdings of the canners preparatory to the beginning 
of the new pack. 

The demand, however, from wholesalers is not in- 
fluenced to any great extent by these conditions and 
they are still buying on the hand-to-mouth policy in 
small replenishing qualities, and I can hear of no large 
transactions in canned foods of any kind. 

Canned Corn—This article is being held a little 
firmer by canners owing to the late spring, and Stand- 
ard Country Gentleman corn, which has been offered 
freely at $1 per dozen f. o. b. cannery, is now held 
rather firmly at $1.05 f. 0. b. cannery. Fancy Country 
Gentleman quality is still obtainable at $1.25 to $1.30 
f. o. b. canneries. The demand for canned corn, how- 
ever, is restricted to small replacement quantities. No 
large deals are heard of. 

___ Canned Peas—The demand for canned peas is a 
little better than that for canned corn. Prices are un- 
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changed from last week, ruling about $1.10 to $1.15 
f. o. b. canneries for No. 3 Extra Standard Alaska peas. 

Standard grades of peas are hardly obtainable and 
therefore the prices are nominal. The smaller sieves 
and fancy grade# are held irregularly as to price and 
every owner seems to have a different price. 

Canned Tomatoes—This article is still dragging 
and Arkansas and Missouri packed tomatoes can be 
had at 8214c ex-warehouse Chicago from consigned lots. 

Indiana canners who have stocks of tomatoes are 
meeting competition fairly well by selling extra stand- 
ard 2s at 80c f. o. b. canneries, equivalent to 85c de- 
livered at Chicago. No large transactions are reported 
in canned tomatoes. Buyers are as usual, taking small 
lots ex-warehouse at prices named and shipping some 
from Indiana frequently in less than carload lots and 
paying the difference in the rate of freight rather 
than to buy largely. 

Canned Asparagus—Central Western packed can- 
ned asparagus will be a few weeks late this season as 
the weather continues very cool in the central west 
and garden vegetables are very backward. | 

Canned Apples—There is no sale whatever for can- 
ned apples. No demand, no transactions. Canned 
apples are used only by a few restaurants and a few 
pie bakers and the price has been put so high on the 
small quantities, which canners still hold, that it is 
impossible to move the stock. 

Canned Pumpkin—tThere is a good brisk demand 
for solid pack canned pumpkin in 2s, 3s, and 10s, but 
there is no stock to be had. First hands are entirely 
sold out. 

California Canned Fruits—There is a fairly good 
demand for California Canned Fruits, especially 
canned peaches. The low prices that are being made 
by the canners who still hold stock are attracting the 
attention of the consuming public, and the chain stores 
and the first class independent retail grocery stores 
are making low prices and are distributing California 
canned fruits very rapidly. 


THE GULF STATES MARKET 


By BAYOU 
Special Correspondent of ‘‘The Canning Trade’’ 


Oyster Canning Continued by the Cold Weather, But 
Bad Weather Delays Arrival of Shrimp. 
Turnip Greens Pack Governed by Or- 
ders in Hand—String Beans 
Delayed—Okra Prices. 

Mobile, Ala., April 26, 1928. 
YSTER CANNING SEASON FAST DRAWING 
TO A CLOSE—The laws of Mississippi and Loui- 
siana prohibit the canning of oysters after May 
1st each year, and while Alabama has no such law, yet 
she, too, generally stops canning oysters at the same 
time, because the oysters are too milky and the weather 
is warm. But this year, as we are getting fall weather 
in spring, and the oysters in certain parts of the Bay 
are still in good condition to pack, some of the factories 
in Alabama may continue to can oysters through a 
part of May or until the oysters get unsuitable to can. 
The weather has been so very bad along the Gulf 
Coast in this section, and the oysters packed were so 
few, that it would not have hurt the production of 
the factories very much if the canning season had 
closed some weeks ago. 
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It appears now that the oyster pack this year is 
going to be less than at first estimated. About a 
month ago it was estimated that the oyster pack this 
year would be about 30 per cent lesg than it was last, 
but since the weather has been so unfavorable and 
practically no oysters packed in the last month, some 
of the packers are inclined to believe that it is going to 
be 50 per cent less than it was last year. Of course, 
nothing will be known definitely until after May Ist. 

However, that the 1928 oyster pack will be less 
than 1927 is a good bet, but how much less is problem- 
atic and will not be known until the final figures are 
available, which will be about May 5th. The demand 
is good and prices unchanged: 4-ounce oysters, $1.25 
per dozen; 5-ounce oysters, $1.85 per dozen; 8-ounce 
oysters, $2.50 per dozen; 10-ounce oysters, $2.70 per 
dozen, f. o. b. factory. 

Spring Run of Shrimp Delayed on Account Bad 
Weather—tThe spring run of shrimp has not slowed up 
and there were so few shrimp packed this past week 
that the packers were ashamed to say, some of them 
not packing any more than 50 cases. The fishermen 
and factories are all ready waiting for them, but the 
shrimp have failed to make their appearance in schools 
and have been very scattered. The packers report a 
good demand and prices firm, as follows: No. 1 medium 
shrimp, $1.45 per dozen; No. 2 medium shrimp, $1.65 
per dozen, f. o. b. cannery, either wet or dry pack. 

Turnip Greens—The canneries that are packing 
turnip greens have about caught up with their orders, 
and they will discontinue this pack, as they just pack 
enough to move readily. Prices are unchanged, as fol- 
lows: No. 2 turnip greens, $1.10 per dozen; No. 214 
turnip greens, $1.35 per dozen; No. 10 turnip greens, 
$5.25 per dozen, f. o. b. cannery. 

Stringless Beans Delayed—The rainy weather that 
we have had this spring has greatly handicapped the 
farmers planting beans, and they simply had to rush 
their work in the short intervals of fair weather, and 
since plants came up we’ve had such cool, real fall 
weather that it has somewhat retarded the growth of 
the plants. Some seem to think that the retarding of 
the growth of the plants is bound to affect the crop 
yield considerably, while others are more optimistic 
and think that just as soon as we get some warm 
weather the plants will grow and develop quickly and 
the yield will not be affected to any noticeable extent. 


The Dorgan-McPhillips Packing Corporation, of 
Mobile, Ala., who are the largest packers of beans in 
this section, and who operate vegetable canneries in 
Bayou La Batre, Ala., Laurel, Miss., Buckatuna, Miss., 
Biloxi, Miss., Bogalusa, La., and Golden Meadow, La., 
have adopted the safe and sane plan and are not now 
boosting the sale of stringless beans, because they 
want to be reasonably sure that they can take care of 
the large volume of orders that they have already 
bocked before they go after any more business. The 
demand is very good and the prices are firm, as follows: 
No. 2 ex-standard cut stringless beans, $1.10 per dozen; 
No. 214 ex-standard cut stringless beans, $1.35 per 
dozen; No. 10 ex-standard cut stringless beans, $5.25 
per dozen, f. o. b. cannery. 

Rotation Crop of Vegetables—Mr. G. M. Luce, who 
has a thousand-acre farm and operates a large canning 
factory at Lucedale, Miss., is busy winding up his pack 
of turnip greens, of which he raised a big acreage on 
his farm this spring. He cans turnip greens in the 


spring and fall each year, and his pack this spring will 
be more than he packed both in the spring and the fall 


April 30, 1928 


last year. In fact, he specializes in turnip greens to 
some extent, and his success in the pack and the de- 
mand for his greens is due largely to the care he takes 
in selecting his raw material. This is one pack for 
which he uses only the crop that he raises himself on 
his farm. In this way he picks the greens when they 
are just right for canning and they are packed within a 
few hours after they are picked, thus the turnip greens 
are fresh and tender when they go into the cans. This 
season he has been packing turnip greens since the 
middle of March, and he has over half of his pack al- 
ready sold. 

Mr. Luce has a large acreage planted in stringless 
beans, and he also has equally as much contracted for 
with the farmers in a radius of 20 miles. He expects 
to turn out a big pack of beans and he will commence 
to can about the middle of May. 

Mr. Luce is booking orders for okra, which he will 
commence to pack the middle of July. He puts up 
three different packs of okra, and the prices are as fol- 
lows: No. 1 cut okra, 75c per dozen; No. 2 cut okra, 
$1.10 per dozen; No. 21% cut okra, $1.35 per dozen; No. 
10 cut okra, $4.50 per dozen; No. 1 baby food okra 
(whole), 95c per dozen; No. 1 okra and tomato sauce, 
95c per dozen, f. o. b. cannery. 


' THE OZARK MARKET 


By OZARKO 
Special Correspondent Canning Trade.”’ 


Spring Late—Business in Carlots Less Than Last 
Year—No Weakness in Tomatoes—Feeling 
Strong That All Holdings of Toma- 
toes Will Be Gone Long Before 

the New Season—Ship- 
ping Green Spinach. 
Springfield, Mo., April 26, 1928. 

EATHER—The weather during the past week 
W continued cold, but not so cold as the previous 
week. There was also considerable rainfall at 
the close of the week; and streams throughout the 
Ozarks were running full to the banks, and in some lo- 
calities flooding the bottom grounds and doing some 
damage, as this ground was all plowed, and in some 
localities had been seeded. Even if we have a change 
in weather conditions now, it is proper for us to report 

that we have a late spring season here in the Ozarks. 
Spot Sales—While sales are being made of spot to- 
matoes in carlots each business day, the volume of busi- 
ness during the past week was apparently less tha 
that of the week previous. Most sales were 2s standard 
tomatoes at 75c, with a few cars of extra standards at 
80c. We hear that a few cars of spot tomatoes in No. 
2 cans were sold at 7214c, but any sale at this price is 
considered to be under the market. A few small lots of 


No. 1 standard 10 oz.. tomatoes were sold at 55c for | 


shipment in cars with No. 2 standards. There were a 


ASSOCIATION MEETING DATES 


May 3-4—Indiana Canners at Claypool Hotel, Indian- 
apolis. 


—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 
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number of inquiries for prices on mixed cars of spot 
tomatoes, 1s, 2s and 214 standards, but such mixed 
cars were probably unobtainable in the Ozark packing 
district. . 

Spot Prices—There is no apparent weakness at 
present in prices on spot tomatoes held by canners of 
the Ozarks. We consider today’s market prices, 1s 
standard 10 oz., if obtainable, 55c; 2s standards, 75c; 
2s extra standards, 80c; 214 standards, if obtainable, 
$1.10 to $1.15; 3s standards, $1.15 to $1.20; 10s stand- 
ards, $3.75, f. 0. b. shipping points Missouri or Arkan- 
sas, wherever these sizes are obtainable. 

Canners’ Holdings—The tomato canners of the 
Ozark packing district are holding unsold today fewer 
cars of spot tomatoes than they have held at this 
period in the year for several years past. Canners’ 
principal holdings of spot tomatoes are in No. 2 cans. 
Just a few scattered cars in No. 3 and No. 10 standards. 
Canners of the Ozarks, practically without exception, 
now have every confidence that there will be no spot 
tomatoes in their hands to carry into the packing sea- 
son this year. Some canners believe that before their 
limited holdings of spot tomatoes have all been mar- 
keted that somewhat higher prices will prevail than 
those in effect at the present time. 


Future Tomatoes—tThe sale of future tomatoes is 


less active. However, there are some futures sold each 
week, but we do not hear of any large blocks being 
sold. The fact of the business is that canners prefer 
to sell only a few cars of futures on the basis of the low 
prices ruling at present. We believe it is still possible 
for buyers to secure confirmation on orders for Mis- 
souri or Arkansas future tomatoes: 1s stds., 10 oz., 


4714 to 50c; No. 303 cans, 70c; 2s standards, 75c; 214 


standards, $1 to $1.05; 3s standards, on future orders 
only, $1.20; 10s standards, $3.50 to $3.75, factory 
points. We hear canners make the statement that 
there may not be any profit to them on sales of future 
tomatoes at these prices, but they want to have a few 
cars of futures sold because they have limited ware- 
house space, or they will want to get in some early cash 
receipts, probably on account of the banks limiting the 
credit extended to this or that canner. 

Spinach—Spring spinach is beginning to move in 
express shipments, and carload lots from down about 
DeQueen, Horatio and Mansfield, Ark. Canners will 
probably not pack any spring spinach until a little later 
on, or until there is g more plentiful supply, and the 
raw product can be bought at prices the canners can 
afford to pay for canning purposes. 

Future Green Beans—Additional sales of future 
canned green beans are being made each week, and 


SOUDER MFG. CO. 


Manufacturers of 
Continuous Cookers Can Straighteners 
Coolers Filling Tables 
Monel Crushers 


Catalog on Request BRIDGETON, N. J. 


Glues.Gumss Pastes 
_ For Every Purpose 
Write For Samples 


— THE “ARABOL MEG. 
ADHE IVE YORK: I10E.42"°ST. * 
CHICAGO: (CICERO) ILL. 


THE CANNING TRADE 35 


prices are being well maintained. Canners of green 
beans claim that they fixed their opening prices at the 
lowest prices at which they could afford to make sales, 
considering the probable cost of packing, and the haz- 
ards that always confront the canners in making sales 
of futures this far in advance of the bean crop season. 
Prices for future delivery remain: 2s standards, cut, 
90c; 10s standards, cut, $4.50; 2s ex-standards, cut, 
95c; 10s extra standards, cut, $4.75. Future whole 
green beans, ex-standard to nearfancy quality, can be 
bought in a very limited way for shipment in cars with 
cut beans, No. 2 size, 95c to $1; No. 10 size, $5.50 to 
$5.75. Most packers of green beans will not attempt 
to pack any whole beans. Carload buyers of green 
beans who expect to draw their supply from Missouri 
and Arkansas can safely come into the market and 
make purchase on basis of prices ruling at present, and 
thereby be assured of being able to secure their supply 
of canned beans for shipment from the Ozark packing 
district. 

Canners’ Corporations—We have failed to gath:r 
any information in regard to the completing of the sev- 
eral canners’ corporations in both Missouri and Arkan- 
sas. It is probable that there will be meetings held at 
several different points during the present week, but 
the dates of these meetings have not been brought to 
our notice. 

Buyers Absent—A larger number of buyers than 
usual from jobbing grocery houses throughout the 
Southwest District are in Cincinnati this week attend- 
ing the annual convention of the Wholesale Grocers 
Association. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Crops in Good Condition—Slightly Heavier Pack of 
Spinach Than in 1927—Richmond-Chase An- 
nounce Prices on Asparagus—New 
Tomato Prices Expected. 

Business on Fruits. 

Coast Notes. 

San Francisco, April 26, 1928. 

ROPS—Crop conditions in California continue 
C quite satisfactory, the rains that fell in March 
and early in April having been sufficiently heavy 

to insure a good yield of most field crops. Only in the 
Southern part of the state are crops suffering from 
lack of moisture, although the rainfall is well below 
normal in most places. Government officials are direct- 
ing attention, however, to the fact that the snowfall has _ 


SALES AGENCY—with Warehouse and 
Service facilties, open for quality Food Pro- 
ducts for North Carolina. Following with best 
Jobbers and local Chain Stores. 


U. C. 
Raleigh, N. C. 


Box 1323 


— Too Late To CLassIry 


POSITION WANTED—A practical man is seeking a permanent 
connection with a first class canner as sales manager. Experi- 
enced in sales and production. 
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been very light in the high mountains and that only 
three times in the past 22 years has there been as little 
snow at this time of the year. Farmers are being urged 


to make full use of every drop of water available for 


irrigation, as the run of irrigation water promises to 
be very short. 

Spinach—The packing of spinach is about at an 
end, and very little will be put up after the end of the 
month. Despite some unfavorable weather conditions 
in March, the output has proved quite satisfactory, and 
the outlook is for a slightly heavier pack than last year. 
The market for the canned product continues very 
strong, with some packers virtually sold out. Packers 
with established brands are quoting spinach at $1 for 
No. 1s, $1.20 for No. 2s, $1.50 for No. 3s, and $4.75 for 
No. 10s, but stocks can be picked up at pricces slightly 
below these figures. The market situation this year 
has closely followed that of last year, a flood of business 
having followed the naming of opening prices, with an 
advance made shortly afterward. 

New Prices—Richmond-Chase Company §an- 
nounced April 24th formal opening prices 1928 pack 
asparagus. These prices are guaranteed against their 
own decline up to December 31, 1928. Prices are per 
dozen, f. o. b. San Francisco or Stockton for shipment 
in straight cars or with other canned foods of their 
pack produced at Stockton, San Jose or Mountain View 
plants without assembling charges. Terms and condi- 
tions as per regular canned foods contract. Packed in 
fibre containers. 


No. 214 Sq. Peeled Asparagus 


No. Spears 
Grade White Green to Can 
3.85 3.50 17/24 “ 
No. 2% Sq. Unpeeled Asparagus 
No. Spears 
Grade White Green to Can 
$3.15 $2.75 8/12 Incl. 
3.10 2.65 25/34 “ 
2.85 2.25 35/44 “ 
No. 1 Sq. Asparagus Tips 
No. Spears 
Grade White Green to Can 
2.60 31/40 “ 
2.55 41/60 “ 
2.40 61/80 “ 
2.25 
No. 1 T-Rd. Asparagus 
No. Spears 
Grade White Green to Can 
Picnic 
No. Spears 
Grade Natural to Can 
23/30 
81/45 “ 
No. 244-Rd. Cut Asparagus (Soup Tips) $2.00 
No. 10-Rd. Cut Asparagus (Soup 6.50 
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Eastern Style (All Green) 


No.1 Sq. 3.00 


The packing season commenced a little later than 
usual this year and will be brought to a close a little 
earlier, according to present plans. 


Tomatoes—Opening prices on California tomatoes 
are expected at an early date, as probable costs are now 
fairly well known. Planting is under way and a consid- 
erable part of the crop has already been contracted for 
at about the same prices as were paid last year. Spot 
business is of an indifferent character, although it has 
been a little better of late, with sales for shipment to 
Alaska and to mining and lumber camps, where toma- 
toes are a favorite. 


Fruits—A splendid business on California canned 
fruits continues to be done, and packers and growers 
alike are watching the dwindling away of stocks with a 
great deal of satisfaction. Pears and cherries are 
closely cleaned up, peaches are moving off at a rate 
which suggests that there will be but little of a surplus 
when the new pack is available, and apricots are being 
held a little more firmly than for some time, as the crop 
does not promise to be an especially heavy one this 
year. Some substantial sales for export have been 
made of late, and all in all the fruit market is in very 
good shape. The improved showing is being reflected 
in substantial gains in the securities of California can- 


ning companies, some having reached record levels oi 
late. 


Pineapple—Hawaiian pineapple is in an especially 
strong position, with but few packers able to care for 
the business offered. Prices are being firmly main- 
tained and there is considerable activity locally, as the 
result of packers trading with each other to get desired 
assortments. No item in the entire list is in heavy 
supply, with crushed walneal a splendid sale, as well 
as sliced. 


Fruits for salad are “enjoying an especially heavy 
sale and stocks on hand are quite light. Prices have 
been advanced of late, owing to the scarcity of some os 
the ingredients, notably pears and cherries. 

Coast Notes—Official surveys in the agricultural 
field are becoming quite the thing. Recently Governor 
C. C. Young appointed a committee to make a survey 
of canning cling peach crop conditions, and another to 
investigate the market situation. Now he has ap- 
pointed a committee to make a survey of the Mexican 
labor situation as it affects agriculture. fforts are 
being made in some quarters to close the bars to Mex- 
ican labor, but farming interests declare that they are 
dependent upon this to harvest crops in season. The 


survey is designed to ascertain just how dependent Cal- . 


ifornia agriculture is upon migratory labor. 


California sardines are making their way into the 
French market in increasing quantities, a shipment of 
7,000 cases having recently been made by one firm. 

The Westgate Sea Products Company, of San Di- 
ego, Cal., is having several large fishing boats built for 
its use, and will name the first of these the “Flying 
Cloud,” after the famous clipper-ship that plied be- 
tween Atlantic ports and San Francisco in the days of 
the gold rush. 
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What Canned Foods Distributors are Doing 


McLaurin Launches War on Chains With Organization of Research Bureau to Study 
Costs and Seek Evidence of Alleged Unfair Trade Practices by Chain Grocers— 
Cooperation of Other Associations to be Sought—Rumored Plan For Tie- 
up Between Armour and A. & P. Arouses Interest, Notwithstanding 
Denials—Manufacturer Puts Solution of Price Cutting Up to 
Jobbers—Quality Canned Foods Campaign Boosted 
Sales, Jobber Declares. 


O WAR ON CHAINS -Indications that the wholesale gro- 
cery trade of the country plans an active campaign to find 
some vulnerable spot in the armor of the chain stores 


whereby a charge of unfair trade practices may be made to — 


stick are furnished by reports from Cincinnati regarding the 
annual convention of the American Wholesale Grocers’ Asso- 
ciation. 

Preliminary announcement by J. H. McLaurin, president 
of the American, in which the A. & P. chain was labeled as a 
potential monopolist of the grocery industry of America, indi- 
cated that something of the nature was on foot, but the actual 
plan, if press reports are to be credited, represents one of the 
most drastic steps ever taken by the wholesale grocers. 

According to press reports, a good start has been made on 
the collection of a fund which will amount to at least $25,000, 
and which will be used in research work designed to bring to 
light alleged unfair trade practices on the part of the chains. 
The National Wholesale Grocers’ Association and the National 
Association of Retail Grocers are to be invited to participate. 
The general plan calls for a research to study grocery tirade 
problems and ferret out alleged unfair trade practices, which 
will then be brought to the attention of the Federal Trade Com- 
mission. 

President McLaurin in particular has condemned the alleged 
preferential treatment received by the chain stores from the 
manufacturers, citing specifically advertising allowances and 
special rebates granted the chains, and withheld from whole- 
sale grocers. Outlining the extent of the inroads made into the 
business of the wholesale grocers by the chains and commenting 
on these and other outside influences upon the business of whole- 
sale grocers, he declared: “If you cannot run your business by 
yourselves, you ought to get out of it.” 

here are numbers of members of the grocery industry, 
brokers as well as wholesale grocers, who would like to see 
charges of unfair trade practices brought against the chain 
stores, but many of them, it is expected, will remain aloof from 
the new bureau because of fear of legal consequences. What 
the attitude of the National Wholesale Grecers’ Association will 
be is problematical, although neither the National nor the Amer- 
ican have ever yet shown any desire to really co-operate with 
the other in any move. which has orginiated within the ranks cf 
one or the other. 


Armour and The “A. & P.”—If Wall Street’s gossip means 
anything, the two chief ‘“menaces” to the wholesale grocery 
trade may shortly become one, gossip from the financial center 
hinting at a possible amalgamation of the Great Atlantic and 
Pacific Tea Company with Armour & Co., with the latter in con- 
trol. This report has met with the usual denials, and originated 
probably in the recent sale of large blocks of Armour & Co. 
stock incidental to a partial financial reorganization of that 
company. 

Whether or not there are any actual facts behind the rumor, 
the mere coupling of the names of these two organizations has 
given rise to considerable interest in the trade. 


With the chain stores expanding their sphere of influence 
beyond groceries and bakery products and adding meat depart- 
ments to their stores in a large way, the possibilities in a tie-up 
between Armour and the A. & P. chain are interesting in con- 
templation. The A. & P., with its thousands of retail stores 
scattered all over the United States and in parts of Canada, 
would offer an admirable outlet for a large part of the produc- 
tion of Armour & Co., and any real tie-up between the two or- 
ganizations would make for many economies in operation. 

The Great Atlantic and Pacific Tea Company is now beyond 
question the dominating factor in the food distribution of Amer- 
ica, and has been the instigator of many of the trade changes 
which have developed in recent years. It is not only the largest 


distributor of grocery products in the United States, but is also 
an important producer of many of the lines which it handles. 

Any further marked expansion in the company’s operations 
might logically take the form of an amalgamation of some sort 
with a large meat-packing concern, and while reports that the 
A. & P. was endeavoring to buy up control of Armour & Co. 
have aroused some levity in trade circles, sober contemplation of 
the idea indicates many interesting possibilities in the thought. 
Certainly, with financial interests of the country rampant “bulls” 
on the chain store idea, it does not appear that much difficulty 
would be encountered by the A. & P. in underwriting an expan- 
sion of the sort suggested. 


Price Cutting—Wholesale grocers of the country appear 
firmly convinced that the manufacturer-chain store entente is 
the direct cause of price cutting and resulting evils therefrom. 
Specialty manufacturers, on the other hand, think that it is up 
to the wholesale grocer to find the remedy for the cut-price 
evil. H. D. Cripper, president of the American Grocery Spe- 
cialty Manufacturers’ Association, in a recent talk to jobbers, 
declared: “The big problem of manufacturers, and also of all 
types of distributors today, is that many distributors are selling 
an impressive percentage of grocery products at less than the 
cost of the products plus the cost of the service rendered. Al- 
though practically every manufacturer provides in his sales plan 
for a suggested ample margin of profit for the distributors 
based upon sound merchandising, excessive competition and un- 
economic territorial expansion have contributed materially to 
demoralizing price cutting in distribution which is against the 
interest of all concerned, including the general public. Secret 
rebating has become active until nearly every item so covered 
had its secret rebate price with all of which many of the whole- 
sale grocers are familiar. This rebating started the orgy of 
demoralizing price cutting which has aided in producing present- 
day conditions. This state of competition is not economic, and 
is, therefore, a matter of tremendous concern to the distributors 
themselves, who must find a remedy for it if they are to con- 
tinue and prosper. It is a matter of equal importance to the 
manufacturer that demoralizing price cutting be eliminated, oth- 
erwise the due and proper distribution of his products is inter- 
rupted. The problem of the distributors, therefore, becomes the 
problem of the manufacturers. Wherefore whatever the manu- 
facturer may individually and legally do in the solution of the 
problem, the distributors cannot expect to profit from it unless 
the distributors give effective and whole-hearted sales support 
to the manufacturers. I desire to emphasize the fact that any- 
one who undertakes to function as a wholesale or a retail grocer 
or a combination of both and allows his efforts to sell his own 
brands to conflict or to interfere with the value of his service in - 
selling the manufacturers’ brands, is working along unsound 
lines. He cannot expect at one and the same time to compete 
unfairly with the manufacturer and to function effectively as 
an economic distributor of the manufacturers’ products. You 
must realize that in order to maintain your economic place as 
wholesalers you must recognize the facts and meet them. You 
must realize not, only your own strength, but the strength of 
competitive methods of distribution. You must further realize 
that the methods of distribution are ultimately created by the 
demands of the consuming public.” 


“Q” Made “$”’—In view of some of the unfavorable reports 
of the Quality Canned Foods Campaign, a recent statement at- 
tributed to Arthur P. Williams, president of R. C. Williams & 
Co., Inc., New York, and chairman of the Canners’ Conference 
Committee of the National Wholesale Grocers’ Association, is 
of interest. Mr. Williams said: “Our canned foods sales in 
March were the heaviest in dollar sales.of any year since we 
have been keeping monthly records, and I attribute a very sub- 
stantial part of this gain to the extra effort that was put behind 
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the National Canned Foods Week Campaign, and I make this 
statement in answer to some of the criticisms that I have heard 
in reference to the indifference on the part of some dealers dur- 
ing the campaign. It is true that the “quality” posters were not 
particularly conspicuous in the New York market; but, after 


all, what we do know is that every New York jobber’ s salesman ; 


was written almost daily, and was impressed at each Saturday 
salesmen’s meeting with a story of canned foods, and all this 
backed up by special offerings and special sales and the retail 
distributors visited weekly by this enormous sales force could 
not help emphasizing their canned foods department to the con- 
sumer. And this was going on all through the month of March 
and having its effect on distribution and sales. This same push 
from the canned foods department of every jobber of the coun- 
try did have its effect and the condition of the canned foods 
market at the end of the drive was stronger than it was before 
the drive started, and to that extent it has been successful.” 


Another Chain Merger?—The Missouri-Illinois Stores, op- 
erating the Piggly-Wiggly stores in St. Louis, have merged 
their business with that of the Kohn Stores, the latter chain 
comprising 42 stores and:the former of 110. The business is 
being consolidated in the new warehouse of the Missouri- 
Illinois Stores Company, with general management of the Kohn 
Stores remaining under the control of the three Kohn brothers. 
George B. Wearen remains as head of the Missouri-Illinois. L. 
F. Howland will now act as buyer for both chains. 
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THOMAS L. NORTH HEADS BROKERAGE 
CONCERN 


H. MAHOOL & CO., specialty brokers, have 

H joined forces with Thomas J. Meehan & Co., and 

*now do business under the name of Meehan, 

Mahool & Co., with Thomas L. North as president. 

They are located in their spacious offices at 11 W. Red- 
wood street, Baltimore. 

The brokerage house of T. J. Meehan & Co. is one 
of the oldest and best known in the business. Mr. 
Thomas L. North, who had been associated with Mr. 
Thomas J. Meehan in the business, assumed control of 


this business upon the death of Mr. Meehan, and has 


been very successful. 


“Harry” H. Mahool has been a familiar and well- 
liked figure in the brokerage business for many years. 
He has been regarded as headquarters for specialties 
of all kinds in canned foods and kindred lines, and the 
joining of these two forces can only mean better service 
for their principals and clients, and we may expect to 
see the new firm go ahead with leaps and bounds. Both 
of seagull are rightly and deservedly aaiaseael and 
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THIS Company is the largest 
and oldest manufacturer of 
a complete line of high grade 


AMERICAN 


COKE 


Tin Plates 


We are producing a superior 
quality of Coke Tin PLares 
specially adapted to the require* 
is ments of the canning and packing 
industry. Demand AMERICAN 
Coxes— the best obtainable. 


and Tin Mill Products nt) sor Sheets, Gal- 
vanized Sheets, Tin and Terae Plates, Etc. 


AMERICAN SHEET AND TIN Pa, 


DISTRICT SALES OFFICES: Chicago, Cincinnati 
Denver, Detroit, New Orleans, New York 
Philadelphia, Pittsburgh, St. Louis 

Pacific Coast Representatives : United States 
Steel Products Company, San Francisco Y 
Los Portland, Seattle 
ExportRepresentatives : 


Company 
Y New 
Y 


Products 


For fullinfor information 
address the nearest 
District Sales Office. 


Your 
Product 
Uniformly 


Place the 
Salt inthe 
bottom of 
the empty 
can. This 


ing in storage. 


will eliminate the Salt 
Brine from being washed | 
over the can when being 
capped and prevent rust- 


INDIANAPOLIS |ANGSENKAMP INDIANA 


Sebastian Messcher. Pres. 
Albert B. Rye. Associate 
E. W. Freedman. Associate 


FOOD PRODUCTS 


CITY STATE BUILDING—128 NORTH WELLS STREET, CHICAGO. 4713 


~MESSCHER 
BROKERAGE COMPANY 


MAKE LIBERAL ADVANCES ON CONSIGNMENTS AT LOW CO 
Reliable and Aggressive Representation 


S. Messcher no longer 
connected with any 
other organization 
carrying his name. 


CANNED FOODS 
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We excel Our Labels 
nDesi are the Tlighes est Standard 
of Artistic} for Commercial Value. 


Ask for our Superior Line for your = Grade. 


Stecher Lithographic ©. 
Rochester, NY. 
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“A GREA TER CUTTING CAPACITY 


Are you interested in String Bean Cutting? 
In greater quantity? 


Suver 


The No. 2 MONITOR String Bean Cutter, 
with athird greater capacity than our original 
size, No. 1, is now available. Its a winner—fills 
a long felt want and is selling freely. 


We except nothing—there is no other String 
Bean CUTTER made that will check against the 
MONITOR in any way. Not ’maybe’ but just 
that. 


Better investigate. 


HUNTLEY MFG. CO. A. K. Robins & Co, Balto., Md. 


Jno. R. Gary inc., 726 Harrison St. 
HUNTLEY MFG. CO. Ltda. 


P. O. Drawer 25 BROCTON, N. Y. Brown Bogus Hamilion, Ont, 


(Formerly at SILVER CREEK, N. Y.) Salt Lake City, Utah 
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KNAPP 
LABELERS 
and BOXERS 


For over 30 years 
the standard ma- 
chines of the Can- 
ning Industry. 


Chicago 

Baltimore 

San Francisco 

Salt Lake City 
Hamilton, Ont., Can. 


“Gf FRED H.KNAPP CORPORATION 


LABELING ard BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


Advantages of 2 bu. ham- 
pers over field crates : 


—Hampers nest when empty crates 
won't. 

—Fruits and vegetables carry better 
in hampers. 

—Hampers speed up field work. 


SWING’S % HAMPERS 
ARE BEST QUALITY. 


Give usa chance to prove 
our claims. 


Send us an inquiry. 


SWING BROTHERS 


RIDGELY, MD. 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 


General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 
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There is a saving grace in a sense of humor. 
Relax your mind—and your body. Yeu’ll be better mentally, 
physically—and financially 
Send in YOUR contribution 


All are welcome. 


SAFETY FIRST 


An Trish hodearrier was carrying mortar to the top 
of a skyscraper which was being built. One day he 
went up and couldn’t find his way down. The boss 
missed him and called up to him: 

“Pat,” he said, “why don’t you come down?” 

“T don’t know the way,” replied Pat. 

“Why, come down the way you went up.” 

“Faith and I’ll not,” said Pat; “sure I came up 
head first.” 


GIVE HIM A CHANCE 


I just seen where Andy Volsted has commended 
that Texas toad what lived 31 years without a drink. 
Andy better wait a bit. When that old toad gets woke 
up a bit they’re likely to find he’s full of hops. 


WOUND UP 

We learned the folly of trying to get in a word 
edgeways the other day. 

“She’s got the prettiest eyes’”—“Yes, Jim,” “and 
you should see her laugh.” 

“Uh-huh,” say Jim. 

“The way she kicks, and only two weeks old——” 

“Jim, how 


__ “The little dickens, sleeps all day and wakes up at 
night bright as a dollar.” 


BRIGHT PROSPECTS 


No kidding, a perfectly serious headline says: 
OUTLOOK IS BLACK IN COAL INDUSTRY 
which is no worse than the old wheeze that people in 

Pittsburgh make iron—and steel for a iiving. 


PAT’S ADVICE 


An Irishman who was signing articles on board 
ship began to write his name with his right hand, then 
changing the pen to his left hand, finished. 

“So you can write with either hand, Pat!” asked 
the officer. 

“Yis, sor,” replied Pat. ‘When I was a boy, me 
father (rist him!) always said to me, ‘Pat, learn to cut 
your finger nails with your left hand, for some day ye 
might lose the right.’ ” 


HOOKED 
Old Skinflint—Here, boy, what’s this? You were 
shouting “Great Swindle—Sixty Victims!’’ I can see : 
nothing about it in this paper. 
Newsboy—Great Swindle—Sixty-one Victims! 


BEGIN RIGHT NOW 


“Here, boy,” said the wealthy motorist, “I want 
some gasoline, and please get a move on! You’ll never 
get anywhere in the world unless you push. Push is 
essential. When I was young I pushed and that got me 
where I am.” 

“Well, guv-nor,” replied the boy, “I reckon you'll 
have to push again ’cause we ain’t got a drop of gas in 
the place.” 
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WHERE TO BUY 


ADHESIVES, PASTES AND GUMS. 
Arabol Mfg. Co., New York City. 
ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 

Planters Mfg. Co., Portsmouth, Va. 
BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 


Mach. Co., Salem, N. J. : 
_— Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 


Baskets, Wire, Scalding, Picking, ete. See Can- 
nery Supplies. 


BELTS, Carrier, Rubber, Wire, etc. 


La Porte Mat and Mfg. Co., La Porte, Ind. 
ban Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 


BOARD, Corrugated Wrapping. 


Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague S¢lls Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 
BOOKS, on Canning, Formula, Etc. 


All published by The Canning Trade, Baltimore. 
A Complete Course in Canning. 

How to Buy and Se!l Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. 


Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 


Ayars Mach. Co., Salem, N. J._ 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. _ 

Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 

Fred H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Baltimore. 

Westminster Machine Works, Westminster, Md. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Messcher Brokerage Co., Chicago. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. 
Products. 
Buckets and Pails, Metal. See Enameled Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, etc. 
A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetabies, etc. 
California Packing Corp., San Francisco. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 


Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


Paper 


Consult the advertisements for details. 


CANS, Tin, All Kinds. 

American Can Co., New York. 
Continental Can Co., New York City. 
Eastern Shore Can Co., Hurlock, Md. 
Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Phillips Can Co., Cambridge, Md. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 

CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Can Stampers. See Stampers and Markers. 

CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup. 

CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work: 

see Pulp Mchy; for bottling: see Bot. Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for Elevating, Conveying. See Conveyors. 

Checks, Employers’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 

CIDER AND VINEGAR MAKERS SUPPLIES. 

CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACHY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. ° 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, Can. 

CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 

Coils, Copper. See Copper Coils. 

Condensed Milk Canning Machinery. 

Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 

Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 

Perlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 
Ayars Mach. Co., Salem, N. J. 
Serlin-Chapman Co.. Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


See Can Washers. 


See Milk 


the Machinery and Supplies you need, and the Leading Houses that supply them. 


CORN HUSKERS AND SILKERS. 


Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
“ Mixers and Agitators. See Corn Cooker 
ilers. 


CORRUGATED PAPER PRODUCTS (Boxes 
Bottle Wrappers, etc.). 


Gibraltar Corrug. Paper Co., North Bergen, N. « 

Hinde & Dauch Paper Co., Sandusky, O 
Counters. See Can Counters. ‘ 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 
aw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 


Cutters, String Bean. See String Bean Mchy. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 
DRYERS, Drying Machinery. 
Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Iiinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 
FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
“yars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 
FINISHING MACHINES, Catsup, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mchy., Fruit. 
Fruit Parers. See Paring Machines. 


See. Corn Cooker-Fillers. ~ 
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WHERE TO BUY—Continued 


FRUIT PITTERS AND SEEDERS. 
Mfg. Co., Brocton, N. Y. 
See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., bem Baltimore. 
ES) Sells Corp., icago. 
Electric. See Motors. 
GLASS BOTTLES, Tumblers, etc. 


GLASS-LINED TANKS. 
Co-. 
Orp., i x 

See Power Plant Equipment. 

Gravity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Clean. and Grad. Mchy. 

Hoisting and Carrying Machines. See Cranes. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., om Baltimore. 

Sprague-Sells Corp., icago. 

Kettles, Enameled. See Tanks, Glass-Lined. 
KETTLES, Process. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

KETTLES, Vacuum. 

Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

Edw. Ermold Co., New York City. 

Fred H. Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral, Ohio. 

Sprague-Sells Corp., Chicago. 

LABEL MANUFACTURERS. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

National Color Printing Co., Baltimore, Md. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 

National Canners Assn., Washington, D. C. 

LIMA BEAN RUBBERS. 

The Scott Viner Co., Columbus, O. 

Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 

Ayars Machine Co., Salem, N. J: 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Zastrow Machine Co., Baltimore. 

Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 

Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 

Arabol Mfg. Co., New York City. 

Edw. Ermold Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

Associated Seed Growers, Inc., New Haven, Conn. 

Gallatin Valley Seed Co., Bozeman, Md. 

D. Landreth Seed Co., Bristol, Pa. 

J. B. Rice Seed Co., Cambridge, N. Y. 

Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. "| 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEA VINE FEEDERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See. Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Platform and Wazon Scales. See Scales. 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. See Can Makers’ Machinery. 
Power ‘Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. ; 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y 
Sinclair-Scott Co., Baltimore. 


Supply House and General Agents. See Gen- 
eral Agents. 


SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 


STENCILS, Marking Pots and Brushes. Brass 


Checks, Rubber and Steel Type, Burning 
Brands, etc. 


A. K. Robins & Co., Inc., Baltimore. 

: STIRRERS FOR KETTLES. 
F. H. Langsenkemp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysmiin & Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 
TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, Quick Service. 
Amer. Telephone and Telegraph Co.—Everywhere 
Testers, Can. See Can Makers’ Machinery. 
THERMOMETERS, GAUGES, etc. 
Ticket Punches. See Stencils. 
TIN PLATS 
merican Sheet and Tin Plate Co., Pittsburgh. 
The Mellingriffith Co., Cardiff, So. Wales. ~ 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 


Variable Speed Countershafts. See Speed Mee. 
VINERS AND HULLERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Frank Hamachek Co., Kawaunee, Wis. 

Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 

Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 

Gibraltar Corrug. Paper Co., North Bergen, M. 3 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 

Ayars Mach. Co., Salem, N. J. 

Huntley Mfg. Co., Brocton, N. Y. 

S. O. Randall’; Son, Baltimore, Md. 

Sprague-Sells Corp., Chicago. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 

Tanks, Wood. 

Wrappers, Paper. See Corrug. Paper Products. 
Wrapping Machines, Can. See Labeling Mach. 
WYANDOTTE, Sanitary Cleaner, 

J. B. Ford Co., Wyandotte, Mich. 


A 
a 
4 
a 
a 
a 
3 
i 


April 30, 1928 THE CANNING TRADE 


\ 


Designed for slitting a metal 
strip up to approximately .045’’ 
in thickness. By opening and 
closing space between cutters 
= any desired width can be obtain- 
ed up to 12’’. Endless lengths 
can be run thru true and ac- 
curate without burs. Cutters are : 
made by the well known tool A: 
.makers Brown & Sharpe. 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
Baltimore, Maryland 


‘ 
“Sla y sman” Junior Slitter 


@ 


MAES BETTER AES ETTER-ANS CS MAME BETTER-CANS CONTINENTAL CAN COMPANY MAKES BETTER CANS 


Maintaining a Service to Canners 
that is of inestimable value 
in producing | 
Quality Foods 
Attractively Packed 


COAST TO COAST 


“<b 


Symbol of Quality and Service 


CONTINENTAL CAN COMPANY 


INC. 


CONTINENTALCN- COMPANY NE MAKES BETTERCANS FACTOMES FROM COAST-TO COST NEV YORK- SYRACUSE SEROEY CIT PASSAIC BALTIMORE: ROANOKE CHCAGO-STLOUIS-SAN SAN JOSE LOSANGELES SERVICE 
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